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ABSTRACT Indonesia holds substantial potential in sustainable coastal ecotourism development, including urban mangrove 
tourism such as Gunung Anyar Mangrove Ecotourism in Surabaya. Despite increasing visitor numbers, the destination still faces 
challenges in facilities and destination image. This study aims to examine the effect of accessibility, facilities, and destination 
image on revisit intention, with visitor satisfaction as a mediating variable. A quantitative approach was applied using Partial 
Least Squares Structural Equation Modeling (PLS-SEM) via WarpPLS 8.0. The results reveal that facilities and destination image 
significantly influence revisit intention both directly and indirectly through satisfaction. In contrast, accessibility shows a positive 
but statistically insignificant effect. These findings highlight the importance of enhancing facilities and destination image to 
improve satisfaction and visitor loyalty. This study contributes to the body of knowledge on tourist behavior in the context of 
sustainable urban mangrove ecotourism.
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INTRODUCTION 
Indonesia is one of the leading tourism destinations in the 
Southeast Asia region with a significant contribution to the 
growth of the national Gross Domestic Product (GDP) (Ah-
mad et al., 2019; Aini, 2024). As an archipelago with a vast 
coastline, Indonesia has great potential in the develop-
ment of coastal resource-based tourism, especially marine 
and mangrove ecotourism (Dinda et al., 2019; Lukman et 
al., 2022; Prihadi et al., 2018). Ecotourism, as a form of 
sustainable tourism, not only supports environmental con-
servation, but is also able to provide aesthetic and econom-
ic benefits if managed holistically and participatory based 
(Abidin et al., 2023; Mufid, 2019) 

Surabaya City is one of the urban areas in Indonesia that 
has potential mangrove forest areas, especially in the 
Surabaya East Coast (Pamurbaya) area, which includes 
Wonorejo, Keputih, Sukolilo, and Gunung Anyar areas 
(Fistiningrum & Harini, 2021; Prasetyo, 2021; Rijal et al., 
2020). One of the ecotourism destinations that has de-
veloped in this region is Gunung Anyar Mangrove Ecotour-
ism, which since 2016 has functioned as an alternative 
to environmental tourism in urban areas. This area was 
later developed into the Surabaya Mangrove Botanical 
Garden (KRM), which covers the Gunung Anyar and Medo-
kan Sawah areas with an area of 32,761 m² (Angio et al., 
2022).

Until mid-2024, KRM recorded the number of visits reach-
ing 43,000 people, with an average monthly visit of 6,000 
visitors (Dinas Kominfo Jatim, 2024). This high number of 
visits indicates the high public interest in mangrove ecot-
ourism. However, the increase in visits has not been fully 
matched by the provision of adequate facilities, good infra-
structure conditions, and a strong destination image. Limi-
tations in terms of security posts, educational facilities, in-
appropriate main road conditions during the rainy season, 
and the lack of signage are considered to affect the level 
of visitor satisfaction and the desire to make repeat visits 
(Kristianto & Koswara, 2021; Sugiama et al., 2024).

Accessibility, facilities, and destination image are crucial 
elements in improving the competitiveness of tourism des-
tinations, and contribute directly to tourist satisfaction and 
loyalty (Ginting & Sasmita, 2018; Mandic et al., 2018; Porto 
et al., 2018). A number of previous studies have proven a 
positive and significant relationship between these vari-
ables and repeat visitation interest in various contexts, in-
cluding cultural tourism, medical tourism, hospitality ser-
vices, and leisure services (Biswas et al., 2020; Cham et 
al., 2020; Phi et al., 2022; Sugiama et al., 2023). However, 
studies on the relationship between accessibility, facilities, 
destination image, visitor satisfaction, and interest in re-
peat visits in the context of urban mangrove ecotourism are 
still very limited, especially in the Gunung Anyar area, Sura-
baya.

This research is important considering that visitor satisfac-
tion acts as a major determinant in shaping tourist loyalty 
and revisit behavior (Juliana et al., 2024; Masriah et al., 
2024; Siregar & Tresnasari, 2024; Torabi et al., 2022), 
which ultimately supports the goal of sustainable tourism 
development. For this reason, this study aims to analyze 
the effect of accessibility, facilities, and destination image 
on repeat visit interest with visitor satisfaction as a me-
diating variable. Theoretically, this study is based on the 
Theory of Reasoned Action (TRA) developed by Fishbein & 
Ajzen (1975), which states that individual behavioral inten-
tions are influenced by attitudes toward behavior and sub-
jective norms. In this context, interest in revisiting is seen 
as a form of behavioral intention that can be influenced by 
perceptions of accessibility, facilities, destination image, 
and satisfaction with the visit experience. Indicators used 
to measure accessibility include information access, road 
access, and trip endpoints (Hapsara & Ahmadi, 2022; 
Soekadijo, 1996). Indicators of tourism facilities include ac-
commodation, supporting facilities, and additional services 
(Ginting & Sasmita, 2018). Meanwhile, destination image 
is usually measured through the dimensions of cognitive 
image, unique image, and affective image (Dewi & Abidin, 
2021; Qu et al., 2011). Visitor satisfaction is often evaluat-
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ed based on fulfilment, pleasure, and ambivalence (Libre 
et al., 2022; Zeithaml et al., 2017), while revisit intention 
is indicated by the likelihood of revisiting in the near fu-
ture, the perceived likelihood of returning, and the desire 
to visit more often (Abubakar et al., 2017; Chrismardani 
& Arief, 2022).

MATERIALS AND METHODS 
Research materials 
In tourism, five key interrelated concepts are central: ac-
cessibility, facilities, destination image, visitor satisfac-
tion, and revisit intention. Accessibility refers to the ease 
with which tourists can reach a destination, encompass-
ing infrastructure, transportation, signage, and route op-
tions  (Biswas et al., 2020; Kuklina et al., 2022; Sugiama 
et al., 2023). Good accessibility is reflected in the avail-
ability of various transport modes and travel route alter-
natives. Facilities include amenities that enhance visitor 
comfort, such as parking, public utilities, and educational 
tools (Castro et al., 2017; Mandic et al., 2018; Sugiama 
et al., 2024). According to Heriani et al. (2020), tourism 
facilities are the tools and equipment used to fulfil visi-
tors’ needs during their stay at a destination and signifi-
cantly influence a destination’s performance. As tourism 
demand increases, facilities must continually evolve to 
match visitors’ expectations. These elements shape the 
overall tourist experience and contribute to the destina-
tion image, defined as tourists’ mental representation, 
feelings, and knowledge about a place (Ginting & Sasmi-
ta, 2018; Libre et al., 2022; Rosli et al., 2023). In ecotour-
ism contexts like Mangrove Ecotourism Gunung Anyar, 
a positive image that integrates environmental preser-
vation and ecological education enhances satisfaction 
and reinforces revisit intentions. Visitor satisfaction acts 
as a mediating variable linking accessibility, facilities, 
and destination image to behavioural outcomes (Aries-
ta et al., 2020; Siregar & Tresnasari, 2024; Torabi et al., 
2022).

This study also incorporates the perspective of tourist 
consumer behaviour, which includes the decision-mak-
ing process in selecting, experiencing, and evaluating a 
destination. Psychological factors such as motivation, 
perception, and previous experience play a pivotal role. 
In ecotourism, motivations for recreation and education, 
combined with perceived accessibility, facility adequacy, 
and destination image, directly affect revisit intention. 
Satisfaction is formed through travel interactions that 
generate emotional responses toward specific destina-
tions (Juliana et al., 2024; Masriah et al., 2024; Ulfy et 
al., 2021). Theoretically, it reflects the individual’s per-
ception of fulfilment or dissatisfaction resulting from 
the alignment between expectations and outcomes 
(Karyatun et al., 2023; Syakier & Hanafiah, 2021). Re-
visit intention is considered an extension of satisfaction, 
where positive travel experiences encourage return vis-

its and recommendations (Khasawneh & Alfandi, 2019; 
Rismawati & Sitepu, 2021; Sugiama et al., 2024; Viet et 
al., 2020). Understanding these driving factors is essen-
tial for tourism managers, as retaining existing visitors is 
more efficient and cost-effective than acquiring new ones 
(Abubakar et al., 2017). This study proposes ten hypothe-
ses to examine the structural relationships among acces-
sibility, facilities, destination image, visitor satisfaction, 
and revisit intention in the context of Gunung Anyar Man-
grove Ecotourism:

H1: Accessibility has a positive and significant effect on 
visitor satisfaction.

H2: Facilities have a positive and significant effect on vis-
itor satisfaction.

H3: Destination image has a positive and significant ef-
fect on visitor satisfaction.

H4: Accessibility has a positive and significant effect on 
revisit intention.

H5: Facilities have a positive and significant effect on re-
visit intention.

H6: Destination image has a positive and significant ef-
fect on revisit intention.

H7: Visitor satisfaction has a positive and significant ef-
fect on revisit intention.

H8: Visitor satisfaction mediates the relationship be-
tween accessibility and revisit intention.

H9: Visitor satisfaction mediates the relationship be-
tween facilities and revisit intention.

H10: Visitor satisfaction mediates the relationship be-
tween destination image and revisit intention.

Methods
Place and time
The research was conducted from 15 December 2024 
to 31 January 2025, at the Mangrove Botanical Garden 
Area in Gunung Anyar, Surabaya. The site is in Gunung 
Anyar Tambak Subdistrict, Gunung Anyar District, Sura-
baya City, East Java Province. This location was select-
ed because the Mangrove Botanical Garden in Gunung 
Anyar serves not only as a prominent ecotourism desti-
nation in Surabaya and its surrounding urban areas, but 
also holds the distinction of being the only mangrove bo-
tanical garden in Indonesia, enhancing its uniqueness 
and ecological significance.



105

Jurnal Perikanan Universitas Gadjah Mada 27 (2): 103-111 

Research design
This study employs a quantitative approach to examine 
the influence of accessibility, facilities, and destination 
image on revisit intention, with visitor satisfaction as a 
mediating variable (Sundari et al., 2024). Utilizing an ex-
planatory research design, data were collected through 
structured questionnaires and analysed using Structural 
Equation Modelling (SEM) to assess both direct and indi-
rect relationships (Solimun et al., 2017). The target pop-
ulation consists of visitors to the Mangrove Ecotourism of 
Gunung Anyar, with samples selected via incidental sam-
pling (Hardani et al., 2020). Variables were measured us-
ing a Likert scale of 1-5, allowing for the objective quanti-
fication of respondents’ perceptions. This approach aims 
to generate empirical insights into the key determinants 
of revisit intention within the context of sustainable eco-
tourism.

Work procedures
The study utilized a combination of data collection meth-
ods including non-participant observation, structured 
interviews, closed-ended questionnaires, and documen-
tation. Interviews gathered insights into visitors’ experi-
ences and perceptions, while questionnaires distributed 
both offline and online collected standardized responses 
from 150 visitors. The questionnaires used a Likert scale 
ranging from 1 (strongly disagree) to 5 (strongly agree), 
which allowed quantification of respondents’ attitudes 
and experiences. Observation was conducted without 
the involvement of the researcher to objectively capture 
on-site conditions at Gunung Anyar Mangrove Ecotour-
ism. Documentation supported the analysis through rele-
vant written and visual sources. Together, these methods 
ensure comprehensive and reliable data to examine the 

impact of accessibility, amenities, and destination image 
on revisit intentions, with visitor satisfaction as a mediat-
ing factor.

Statistical analysis
The analytical model used in this research is based on 
a statistical framework that, as described by Solimun et 
al. (2017), transforms complex research problems into 
simplified statistical concepts. This study employs Par-
tial Least Squares Structural Equation Modelling or PLS 
SEM, a technique designed to assess intricate relation-
ships among latent variables, focusing on prediction and 
explanation of variance in target variables (Hair & Alam-
er, 2022). Data analysis was conducted using WarpPLS, 
a software developed by Kock (2015), which is suitable 
for both small and large samples and does not require 
normal distribution assumptions. Despite its flexibility, 
WarpPLS has a limitation in handling missing data which 
should not exceed 15 percent of total observations or 5 
percent for each indicator (Solimun et al., 2017).

In the context of this study, which focuses on tourist re-
visit intention at Mangrove Ecotourism Gunung Anyar in 
Surabaya, the use of SEM WarpPLS is especially relevant 
given the multidimensional nature of the research vari-
ables accessibility, facilities, destination image, visitor 
satisfaction, and behavioural intention. The approach 
is particularly well suited for examining how accessibili-
ty, facilities, and destination image influence visitor sat-
isfaction and revisit intention in a natural and dynamic 
tourism setting like Mangrove Ecotourism Gunung Anyar.

Figure 1. Mangrove Botanical Garden Gunung Anyar Map.
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RESULTS AND DISCUSSION
Site profile
Surabaya, the capital of East Java Province, is Indone-
sia’s second-largest metropolitan area after Jakarta, 
located between 07°09’–07°21’ S and 112°36’–
112°54’ E. It serves as a major hub for commerce, in-
dustry, and education. Among its key ecotourism devel-
opments is the Gunung Anyar Mangrove Ecotourism 
Area (KRMGA), situated in Gunung Anyar Tambak Village, 
encompassing 32,761 m². The site is divided into two 
zones: a natural conservation area along the Kebona-
gung River and an eco-friendly tourism area. Surrounded 
by productive fishponds managed by residents, the site 
integrates tourism and local livelihoods. Accessibility is 
supported by direct routes, public transportation, and on-
site parking. With an entry fee of IDR 5,000 and afforda-
ble amenities, the destination caters to lower-income vis-
itors while promoting sustainable tourism experiences.

Sample profile
The demographic characteristics of the 150 respondents 
offer a snapshot of the typical visitors to Gunung Anyar 
Mangrove Ecotourism. The majority were female, ac-

counting for 57.3 percent, and most were between the 
ages of 17 and 25, which reflects the strong interest of 
younger visitors. Educational background shows that 
52.7 percent had completed at least senior high school, 
and 34 percent identified as students. This group likely 
has limited purchasing power, supported by income and 
expenditure data where over 40 percent earned and 
spent less than IDR 2 million per month, indicating a pref-
erence for low-cost tourism.

In terms of occupation, aside from students, respond-
ents included private sector employees, housewives, 
entrepreneurs, and a small proportion of civil servants. 
First-time visitors made up 54.7 percent of the sample, 
while only a few had visited more than twice, suggesting 
that revisit rates remain relatively low. Most respondents 
learned about the destination through informal sources 
such as family and friends, while social media also played 
an important role. These findings suggest that youth-ori-
ented, affordable, and digitally promoted experiences 
could enhance revisit potential and support long-term 
destination development.

Table 1. Sample profile.
Characteristic Result Number (People) Percentage (%)
Region of Origin Surabaya 97 64.7

Sidoarjo 26 17.3
Mojokerto 14 9.3
Other cities 13 8.7

Gender Female 86 57.3
Male 64 42.7

Age 17-25 years 71 47.3
26-35 years 53 35.3
36-45 years 12 8
> 45 years 14 9.3

Education level Senior High School or Equivalent 79 52.7
Bachelor’s degree/diploma 71 47.3

Occupation Student 51 34
Private Employee 44 29.3
Housewife 23 15.3
Entrepreneur 20 13.3
Civil Servant/TNI/POLRI 7 4.7
Other 5 1.1

Monthly income < IDR 2,000,000 62 41.3
IDR 2,000,000 - IDR 4,999,999/month 34 22.7
IDR 5,000,000 - IDR 7,999,999/month 38 25.3
> IDR 8,000,000/month 16 10.7

Monthly Expenditure < IDR 2.000.000 77 51.3
IDR 2,000,000 - IDR 4,999,999/month 53 35.3
IDR 5,000,000 - IDR 7,999,999/month 18 12
> IDR 8,000,000/month 2 1.3
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Structural model and the effect of variables
The collected research data underwent both validity and 
reliability testing to ensure data quality. Subsequently, 

Visit Frequency 1 Time 82 54.7
2 Times 56 37.3
3 Times 11 7.3
> 3 Times 1 0.7

Source of information Family/Friends/Relatives 84 56
Social Media 66 44

following the steps of the Structural Equation Modelling 
(SEM) using WarpPLS, the analysis produced the follow-
ing outcomes:

Evaluation of the measurement model (outer model)

Table 2. Results of validity and reliability tests
Test Parameter Rule of Thumb Result

Validity
Factor Loading value > 0.3 is considered acceptable Valid
Average Variance Extract-
ed (AVE)

>0.5 is considered acceptable However, if < 0,5 does 
not cause a concern, it is acceptable Valid

Reliability
Composite Reliability 
Coefficients > 0.7 is considered reliable Reliable

Cronbach’s Alpha

Coefficients
>0.6 is considered reliable Reliable

Evaluation of the structural model (Inner model)
Before proceeding to the interpretation of the hypothesis 
testing results, the model fit was assessed. As presented 
in Table 3, all criteria met the requirements for Goodness 

of Fit. According to Solimun et al. (2017), this evaluation 
acts as a benchmark to verify whether the structural rela-
tionships between latent variables conform to theoretical 
assumption.

Table 3. Model fit and Quality Indices

Model Fit and Quality Indices Fit Criteria Analysis 
Results Remark

Average Path coefficients (APC) P-value <0,05 0.253, 
P<0.001 Significant

Average R-squared (ARS) P-value <0,05 0.556, 
P<0.001 Significant

Average Adjusted R-squared 
(AARS) P-value <0,05 0.546, 

P<0.001 Significant

Average Block VIF (AVIF) acceptable if <= 5, ideally <= 3.3 2.206 Ideal
Average Full Collinearity VIF (AFVIF) acceptable if <= 5, ideally <=3.3 2.377 Ideal

Tenenhaus GoF (GoF) small >= 0.1, medium >= 0.25, large >= 
0.36 0.556 Large

Simpson’s Paradox Ratio (SPR) acceptable if >= 0.7, ideally <= 1 1.000 Ideal
R-squared Contribution Ratio 
(RSCR) acceptable if >= 0.9, ideally = 1 1.000 Ideal

Statistical Suppression Ratio (SSR) acceptable if >= 0.7, ideally = 1 1.000 Ideal
Nonlinear Bivariate Causality Di-
rection Ratio (NLBCDR) acceptable if >= 0.7, ideally = 1 1.000 Ideal

R2 value
The coefficient of determination (R2) serves as an indi-
cator of the extent to which variations in the dependent 
variable can be explained by the independent variables. 
As presented in Table 4, the resulting R² value falls within 
the moderate category, consistent with the classification 

proposed by Wijaya et al. (2022), wherein values ≥ 0.67 
indicate substantial explanatory power, values ≥ 0.33 
are considered moderate, and those ≥ 0.19 are regarded 
as weak.
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Hypotesis testing
In WarpPLS analysis, hypothesis testing was conducted 
using t-tests, with the p-value serving as the primary in-
dicator of statistical significance. According to Solimun 

Table 4. R2 Value.
Variable R2 Interpretation
Visitor Satisfaction (Y1) 0.452 Moderate
Revisit Intention (Y2) 0.660 Moderate

et al. (2017), results are classified as weakly significant 
when p-value < 0.10 (α = 10%), significant when p-value 
< 0.05 (α = 5%), and highly significant when p-value < 
0.01 (α = 1%). 

Figure 2. Research Result Model (Description: AK = Accessibility, FS = Facilities, CD = Destination Image, KP = Visitor 
Satisfaction, MU = Revisit Intention). 

This study employs two types of hypothesis testing: direct 
and indirect effects. The direct path assesses the influ-
ence of independent variables on the dependent varia-
ble, while the indirect path examines the mediating role 

of visitor satisfaction in linking exogenous constructs to 
revisit intention. This dual approach offers a more com-
prehensive understanding of the structural relationships 
within the proposed model.

Table 5. Direct, indirect, and priority of effect effectiveness between variables.

Type of Variable Direct Effect Indirect Effect Total Effect Priority of Effect Effective-
ness

P M R β (p-value) β (p-value) β (p-value) KP MU
AK - KP 0.087 (0.139) - 0.087 (0.139) 3 -
FS - KP 0.252 (<0.001) - 0.252 (<0.001) 2 -
CD - KP 0.414 (<0.001) - 0.414 (<0.001) 1 -
KP - MU 0.422 (<0.001) - 0.422 (<0.001) - 2
AK -

KP

MU 0.078 (0.166) -

0.037 (0.261)

0.115 (0.075)
- 4

FS -

KP

MU 0.247 (<0.001) -

0.107 (0.030)

0.354 (<0.001)
- 3

CD -

KP

MU 0.273 (<0.001) -

0.175 (<0.001)

0.448 (<0.001)
- 1
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The effectiveness of inter-variable relationships in the 
model indicates differing priorities of influence on visitor 
satisfaction (KP) and revisit intention (MU). Overall, des-
tination image (CD) exerts the most dominant influence 
on both dependent variables, both directly and indirectly 
via mediation. Significant direct effects on revisit inten-
tion were observed from destination image (β = 0.414; p 
< 0.001), facilities (β = 0.252; p < 0.001), and visitor sat-
isfaction (β = 0.422; p < 0.001). Indirect effects through 
visitor satisfaction were also significant for facilities (β = 
0.107; p = 0.030) and destination image (β = 0.175; p < 
0.001). Table 5 confirms that all significant paths meet 
the criteria (p < 0.05) and present substantial effect siz-
es, reinforcing their practical implications. The prioritiza-
tion of effects on revisit intention is as follows: 1) Direct 
effect of visitor satisfaction, 2) Direct effect of destination 
image, 3) Direct effect of facilities, 4) Indirect effect of 
destination image via visitor satisfaction, and 5) Indirect 
effect of facilities via visitor satisfaction.

Regarding visitor satisfaction, significant direct ef-
fects were found from destination image (β = 0.273; p 
< 0.001) and facilities (β = 0.247; p < 0.001), while ac-
cessibility showed no significant influence (β = 0.087; p 
= 0.139). In terms of total effects, destination image (β 
= 0.448; p < 0.001) and facilities (β = 0.354; p < 0.001) 
had the strongest impact on revisit intention. These find-
ings suggest that enhancing the perceived image of the 
destination and improving service facilities should be pri-
oritized to strengthen tourist loyalty at Mangrove Ecotour-
ism Gunung Anyar.

Discussion
The findings of this study demonstrate that destination 
image and the quality of tourism facilities constitute the 
most salient predictors of visitor satisfaction and revisit 
intention within the context of urban mangrove ecotour-
ism. This finding aligns with previous research by Ama-
lia et al. (2023), Masriah et al. (2024), and Rismawati 
& Sitepu (2021), who assert that affective perceptions, 
environmental uniqueness, and functional service attrib-
utes jointly contribute to shaping tourist attitudes and 
behavioral outcomes. Conversely, the role of accessibil-
ity was statistically insignificant in both direct and medi-
ated pathways, which diverges from studies by Sugiama 
et al. (2024) and Biswas et al. (2020). This discrepancy 
may be attributed to the spatial and infrastructural con-
text of Gunung Anyar, where accessibility is relatively es-
tablished and therefore perceived as normative rather 
than exceptional. These results further corroborate the 
assumptions of the Theory of Reasoned Action (Fishbein 
& Ajzen, 1975), wherein behavioral intentions are con-
structed from evaluative experiences and normative be-
liefs.

The mediating role of satisfaction in this study not only 
reinforces its strategic value but also underscores its 
multidimensional nature as a psychological construct 
that bridges perception and behavior. Satisfaction, as 
conceptualized in service quality and tourism literature, 
reflects the emotional evaluation of overall experience 
based on expectation-performance alignment. The em-
pirical evidence suggests that when tourists perceive the 
destination as environmentally authentic and functional-
ly accommodating, they are more likely to form favorable 
judgments that translate into future behavioral inten-
tions, including revisit and recommendation behaviors. 
Consequently, destination management should not limit 

its efforts to physical infrastructure upgrades alone but 
must embrace a more holistic visitor experience design, 
which integrates ecological storytelling, participatory in-
terpretation, and affective engagement.

Given the predominance of young, budget-conscious, 
and first-time visitors, tourism planners are encouraged 
to develop strategies that foster emotional attachment 
and cognitive resonance through low-cost yet high-im-
pact interventions. These may include interactive con-
servation programs, volunteer-based mangrove planting 
initiatives, augmented reality experiences for ecological 
education, and co-creation of digital content that empow-
ers visitors as ambassadors of sustainable tourism. Ad-
ditionally, leveraging social media platforms to promote 
peer-based storytelling can amplify destination image 
and enhance trust among potential visitors. Beyond eco-
nomic outcomes, such measures contribute to social in-
clusivity and environmental awareness, reinforcing the 
role of urban ecotourism as a transformative platform for 
sustainability education. Therefore, the strategic empha-
sis should not only lie in increasing revisit frequency but 
also in cultivating a visitor identity that aligns with long-
term ecological stewardship and civic responsibility.

CONCLUSION AND RECOMMENDATION
Conclusion
This study confirms that facilities and destination image 
significantly influence visitor satisfaction and revisit in-
tention at the Gunung Anyar Mangrove Ecotourism, both 
directly and indirectly through visitor satisfaction as a me-
diating variable. These findings emphasize the strategic 
role of facility management and destination image en-
hancement in shaping positive tourist experiences and 
fostering visitor loyalty. Conversely, accessibility, while 
showing a positive but statistically insignificant effect, 
remains essential as a supporting factor that enhances 
travel convenience and contributes to destination com-
petitiveness. Visitor satisfaction emerges as a key medi-
ator that strengthens the link between tourists’ percep-
tions of the destination and their intention to revisit.

Recommendation
This study recommends improving facilities and destina-
tion image through infrastructure maintenance, added 
amenities, digital promotion, and conservation-based 
educational programs to enhance visitor satisfaction and 
revisit intention. Staff training and tour package diversifi-
cation are also key to enriching visitor experience. Future 
research should include variables such as motivation, 
service quality, and socio-cultural factors, expand re-
spondent coverage, apply mixed methods, and conduct 
longitudinal and comparative studies for a more compre-
hensive understanding of tourist behavior.
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