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Abstract

This article extends existing research on the determinants of willingness to engage in co- pro-
duction within policy contexts by incorporating an additional perspective through the appli-
cation of compliance-gaining techniques in policy announcements. By experimenting with two
distinct techniques in the context of a psychosocial support policy among Indonesian citizens,
regression analysis reveals that individuals comply with policies not necessarily because of
their moral appeal, but due to other factors emphasized in the announcements. The availability
of data and simplified registration procedures are identified as key components that enhance
compliance. Conversely, individuals’ participation in a psychosocial support policy does not
require prior understanding of mental health issues or personal experience with such issues.
The perceived legitimacy of public organizations and motivation to contribute remain essential
prerequisites for fostering effective public participation. This study concludes that while a mor-
ally appealing delivery can be advantageous, it must be complemented by other supporting ele-
ments in the announcement. The findings encourage further research to explore these dynamics
within specific socio-demographic contexts.

Keywords:  compliance  theory, development planning, policy announcements,
policy implementation, psychosocial policy
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INTRODUCTION

Studies on citizen-state interactions
offer diverse perspectives on this rhetorical
situation: focusing either on the substance of
policy formulation or the steps toward
implementation (Callahan, 2007). However,
the manner in which governments engage
with their citizens about recently enacted
policies has received relatively little
attention. This stage is critical for public
organizations, as they play a pivotal role in
bridging the ideas and discourse pursued
during policy development with the practical
steps necessary for the policy’s initial
implementation (Baptista et al., 2020).

This study examines the role of policy
announcement models in policy
implementation. Policy announcement is
defined as a targeted form of policy
communication intended to shape public
expectations regarding a policy’s
implementation. Understanding the impact
of policy announcements on policy efficacy
is crucial for two primary reasons. First,
policy development is a complex and often
insular process that tends to exclude key
stakeholders, relying primarily on technical
discussions (Hendriks, 2009; Kammermann
& Ingold, 2019; Keskingéren & Halpern,
2005). Effectively communicating such
policies to the public presents a significant
challenge (Wolfe et al., 2013). Second,
public perceptions of policy intentions are
closely tied to the values held by individuals
(Kang et al., 2022), which may lead to
divergent interpretations of a policy. This
study explores whether and how different
methods of policy announcements influence
public responses and examines the extent to
which these methods yield distinct or similar
outcomes.

To evaluate policy announcements,
this study focuses on willingness to co-
produce as the dependent variable. Co-
production is defined as a collaborative
process in which citizens and public service
agents work together to deliver public
services (Van Eijk & Steen, 2016). Co-
production, which can occur at any stage of
public service delivery, is vital for
generating the full benefits of a policy
(Nabatchi et al., 2017).

Policy announcements then serve as its

rhetorical tools (Nasr, 2023), in wich they
may introduce ambiguity during
implementation (Cederholm & Hall, 2020).
By examining policy announcements
through the lens of co-production, this
research aims to broaden the discourse on
their role in public service delivery.

In exploring causal relationships, this
study employs compliance-gaining
techniques as a central approach. Prior
research highlights that leveraging modern
media platforms and integrating relevant
external knowledge can  significantly
advance policies addressing social issues
(Loukis et al., 2017; Wagner, 2017). The
normative theory of compliance suggests
various strategies to enforce change. These
include applying social pressure to prompt
reactions to societal approval or disapproval,
as well as fostering the internalization of
external values (Bagozzi & Lee, 2002).
Aligning with a policy, coupled with the
belief that decision-makers have considered
societal needs and opinions, can enhance
perceptions of responsiveness. This, in turn,
increases the likelihood of individual
engagement with policy practices (Arshad &
Khurram, 2020; Esaiasson et al., 2017).

This study ultimately seeks to remind
policymakers that, regardless of a policy’s
intrinsic value, the manner in which it is
communicated can have unintended
consequences. Public organizations must
consider the behavioral dynamics associated
with policy announcements to ensure
effective service delivery (van den Bekerom
et al., 2021). Accordingly, this study poses
the following research question: Does the
model of announcement employed by public
organizations, moderated by compliance-

gaining  techniques, affect  citizens’
willingness to co-produce?
In response to the increasing

prevalence of mental health issues in
Indonesia, this study examines the
implementation of a psychosocial support
policy. Recent scholarly debates underscore
the vulnerability and isolation experienced
by individuals with mental health issues, as
well as the inadequate support provided to
healthcare practitioners (Putri et al., 2021;
Subu et al., 2021; Wahyuhadi et al., 2022).
This study aims to offer empirical insights to
guide effective policy implementation,
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particularly for regional governments as
street-level implementers. Emphasizing
public participation in both planning and
implementation is critical to preventing
citizen disengagement.

This research is organized as follows:
first, current debates on the significance of
policy announcements and co-production in
policy implementation are explored to
inform  hypothesis  development.  The
experimental design and methodological
approach are then presented, followed by an
analysis of trends in psychosocial support
policy and factors influencing individuals’
willingness to co-produce. The findings
from the quantitative analysis are discussed,
and causal inferences, along with
recommendations for future research, are
presented in the conclusion.

Determinants of Co-Production in
Gaining Participants Compliance

What motivates individuals to collabo-
rate on a policy, even enthusiastically so? In
this research, co-production is conceptual-
ized as the delivery of services by communi-
ties and citizens alongside professional and
managerial personnel within public agencies
(Brandsen & Honingh, 2016). Numerous
models have been proposed to encourage co-
production; however, this theoretical review
focuses on two key dimensions: salience and
self-motivation. These factors are critical
because prior studies suggest that co-
production is more likely to occur at the in-
dividual level rather than within groups
(Bovaird et al., 2016). To promote individual
level co-production, the same study identi-
fied a positive correlation between attitudes
toward government interaction and self-
efficacy. Cash and Belloy (2020) observed
that co-production yields greater benefits
when policies clearly identify primary driv-
ers and address the conditions underlying the
issues. Patel et al. (2020) further noted that
when governments present a creative and
generative policy stance, individuals tend to
feel more committed to co-production, even
if the implementation process progresses
slowly.

An additional perspective on salience
and self-motivation in co-production emerg-
es from the normative approach to compli-
ance-gaining. Marwell and Schmitt's (1967)

framework on compliance-gaining tech-
niques emphasizes the use of both positive
and negative sanctions. This study will focus
on two specific techniques: aversive stimula-
tion and moral appeal. While these tech-
niques may appear contradictory, both rely
on internalized commitments. Policies em-
ploying moral reframing have been shown to
encourage compliance, even among individ-
uals whose initial values may not align with
the policy (Feinberg & Willer, 2019). More-
over, positive reinforcement that combines
factual information with emotional appeals
has proven more effective than purely cogni-
tive justifications (Chen et al., 2019). Con-
versely, policies based on aversive stimula-
tion achieve varying degrees of success by
highlighting negative outcomes for non-
participants. For example, Gammeltoft-
Hansen and Tan (2017) analyzed European
refugee policies, which sought to discourage
societal support for refugees to mitigate state
-level losses. Similarly, Evans et al. (1991)
found that policies promoting seat belt usage
and beer taxes were more effective in reduc-
ing drunk driving fatalities than moral per-
suasion initiatives.

This research identifies citizens’ will-
ingness to co-produce as the dependent vari-
able. The literature review suggests that the
choice of compliance-gaining technique ap-
plied by policy agencies can moderate citi-
zens’ intentions to engage in co-production.
The effectiveness of these techniques varies
depending on the policy context. This study
will further explore these dynamics using the
psychosocial support policy as a case study.

Policy Announcement in
Psychosocial Support Policy

The term "policy announcement" lacks
a precise definition in academic literature
and is often conflated with the broader con-
cept of policy communication. Canary and
Taylor (2020) describe policy communica-
tion as a paradigm shift in the development
and application of policies, emphasizing its
diverse benefits and relevance to multiple
stakeholders. Communication techniques are
instrumental in setting public expectations
and are often integrated with tools developed
during the policy formulation stage
(D’Acunto et al., 2020). Moreover, effective
communication techniques can remain dis-

Delivering
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Table 1. Sample characteristics

Group 1: Moral = Group 2: Aver- Group 3: Ge-

Total sample appealing sive stimulating neric
(n=157) announcement =~ announcement | announcement
(n=52) (n=52) (n=53)

Gender
Female 0.80 0.71 0.79 0.89
Age
18-20 years old 0.17 0.10 0.25 0.17
21-23 years old 0.55 0.37 0.54 0.75
24-26 years old 0.19 0.34 0.15 0.08
Above 26 years old 0.08 0.19 0.04 0.00
Unidentified 0.01 0.00 0.02 0.00
Previous education
Highschool 0.32 0.31 0.65 0.00
Bachelor 0.67 0.69 0.33 1.00
Master 0.01 0.00 0.02 0.00
Have/had — mental 0.58 0.58 0.54 0.62
issue experience
Perceived legitima- 4.23 4.37 4.08 4.26

&y

Note: The legitimacy values are averaged over seven questions derived from Alexiou and
Wiggins (2019) and scaled between 1 to 5.

cernible even when shaped by the personal
interpretations of individual public figures
(Konig, 2021).

This research posits that certain poli-
cies are better categorized as announce-
ments, distinct from policy communication.
For example, Li (2023) found that announc-
ing driving time limits without specifying an
end date effectively reduces air pollution by
keeping the public uncertain about the dura-
tion of restrictions. Similarly, Agarwal et al.
(2023) demonstrated that, among Singa-
poreans, announcing excessive water usage
levels and encouraging conservation proved
more effective than employing scare tactics
like price increases.

In relation to the dependent variable,
the urgency of employing innovative policy
announcements in the public sector has been
noted. Public organizations are increasingly
expected to introduce policy innovations to
gain legitimacy and approval (Verhoest et
al., 2007). However, many government
agencies continue to rely on traditional
methods, which often fail to achieve impact-
ful results. For instance, some announce-
ments remain inaccessible due to administra-

tive literacy challenges, thereby increasing
the psychological cost of engagement
(Doring & Madsen, 2022). Keppeler et al.
(2022) observed that formal, uninspiring job
advertisements deter potential candidates,
while Renkema and Bos-Nehles (2024)
found that the formal implementation of in-
novative policies frequently fails to deliver
their intended benefits due to insufficient
resource development mechanisms. Thus,
employing alternative compliance-gaining
strategies in policy announcements is likely
to enhance compliance and foster coproduc-
tion involvement. Based on this theoretical
framework, the first hypothesis of this re-
search is:

HI1. The use of different compliance-
gaining techniques will affect individuals’
willingness to co-produce.

Can alternative announcement types
increase the effectiveness of psychosocial
support  services?  Numerous  studies
underscore the importance of involving
external stakeholders. Gailits et al. (2019)
highlight the critical role of public mental
health awareness in helping societies
recognize the significance of mental well-
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Table 2. Manipulation and attention check with logistic regression

Manipulation check Attention check

Values mentioned in

problem background Registration procedures

Aversive stimulating -3.5153%** -1.0367*
(0.6642) (0.5741)
Generic -3.5435%** -0.5135
(0.6636) (0.6070)
Constant 2.7932%** 2.24Q7***
(0.5948) (0.4703)
Observation 157 157
Log likelihood -77.585 -67.04
Akaike inf. crit. 161.17 140.08

Note: The ‘moral appealing’ announcement is used as the reference (intercept). *p<0.05;
**p<0.1; ***p<0.001

being. Tol et al. (2011) argue that effective
interventions extend  beyond individual
counseling, requiring external resources such
as community support centers and family
counseling. To make policies more
appealing, health organizations may promote
invitations  for  public  participation.
Whitlatch  and  Orsulic-Jeras  (2018)
emphasize the importance of planning
psychosocial policy promotion, including
educating individuals to differentiate
between primary and secondary needs. In the
digital context, Raj and Daniels (2017)
found that convenience is essential for
connecting individuals with psychosocial
policies, as traditional methods, such as in-
person meetings, often lack this element.

As previously stated, this study
focuses on two  compliance-gaining
techniques initially developed by Marwell
and Schmitt (1967). The first is the moral
appeal model, which draws compliance from
moral  foundations and  internalized
commitments. An individual’s  moral
judgment and justification are influenced by
the alignment or disparity between their
attitudes and societal moral principles
(Liebert, 1979). Simply put, if a policy
announcement incorporates morally
appealing content, citizens are more likely to
consider their societal obligations, thereby
increasing their willingness to co-produce.
This leads to the second hypothesis of this
research:

H2.a. The use of the moral appeal
technique in an announcement will increase
individuals’ willingness to co-produce in
psychosocial support policy compared to a
generic announcement.

The aversive stimulation model also
has notable strengths. This approach directly
manipulates an individual's environment,
linking compliance to the cessation of an
unpleasant stimulus (Marwell & Schmitt,
1967). The rationale for compliance is
rooted in counterattitudinal behavior, where
individuals feel personally responsible for
their actions, even though social pressure
primarily drives them (Hoyt et al., 1972).
When faced with potential negative
outcomes, individuals may feel compelled to
comply, thereby mitigating their fear of
those outcomes (Collins & Hoyt, 1972).
Consequently, another perspective on the
second hypothesis is as follows:

H2.b. The wuse of the aversive
stimulation technique in an announcement
will increase individuals’ willingness to co-
produce in psychosocial support policy
compared to a generic announcement.

METHODS
Experiment Design

This study employs an experimental
vignette methodology complemented by a
quantitative approach using a survey ques-
tionnaire. According to Aguinisand Bradley
(2014), the experimental vignette method
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Willingness to co-produce

Role

Community outreach officer Event committee

Aversive stimulating

Meral appealing

Support group facilitator

Note: The ‘generic’ announcement is used as the reference (intercept). Vertical line
represents 95 percent confidence intervals to the error bars.

Figure 1. The effect of models of policy announcements on willingness to co-produce in
psychosocial support policy (dependent variable)

effectively examines how individuals make
decisions by considering diverse scenarios.
The goal of experimental design, as noted by
Seltman (2012) is to produce compelling
evidence related to how significant the role
of the independent variable is.

Participants will first be informed
about the consent process. Following this,
they will be introduced to the social service
department responsible for implementing the
psychosocial support policy. This intro-
duction provides a foundational understand-
ing of the implementing institution and the
policy’s objectives. Subsequently, partici-
pants will respond to questions regarding the
perceived legitimacy of the social service
department, as perceived legitimacy is criti-
cal to ensuring unbiased responses to policy
announcements (Mouhanna, 2019). These
questions, adapted from the legitimacy di-
mensions identified by Alexiou and Wiggins
(2019), assess whether the department is per-
ceived as deserving of implementing the pol-
icy and having the necessary resources. Par-
ticipants will then be presented with the psy-
chosocial support policy announcement via a

link designed to mimic a government web-
site. They will be asked to imagine receiving
this announcement through an email from
their local government.

The study includes three vignette con-
ditions aligned with the hypotheses: (a) a
policy announcement framed with a morally
appealing narrative, (b) a policy announce-
ment framed with an aversive stimulation
narrative, and (c) a generic policy announce-
ment serving as a control group. The manip-
ulation is operationalized in the problem
background section of each vignette. The
morally appealing narrative emphasizes val-
ues such as empathy and solidarity, for ex-
ample: “By participating, you will uphold
the values of empathy and solidarity...” The
aversive stimulation narrative highlights the
negative consequences of nonparticipation,
such as: “Without your help, we will lose
momentum toward healthier and more resili-
ent sustainable development.” The control
group receives a neutral and straightforward
message, for instance: “Your presence is val-
uable as we work together to address chal-
lenges and improve mental health support
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Willingness to co-produce

Benefits and flexibility

Ease of registration

Additional Aspects of Policy Announcement

Role

Community outreach officer
Event committee

Support group facilitator

Supporting data

Note: The ‘No’answer to each aspect is used as the reference (intercept).

Figure 2. The effect of other aspects in policy announcements on willingness to co-produce in
psychosocial support policy (dependent variable)

services.” The generic announcement is de-
liberately less emotional and more direct.

All groups are subsequently exposed
to identical sections in the announcement:
supporting data, ways to contribute, benefits
and flexibility, and registration procedures.
The supporting data section provides an
overview of mental health conditions in the
city (e.g., percentages of individuals experi-
encing mental health issues). The dependent
variable—willingness to co-produce—is op-
erationalized by presenting participants with
three options: serving as a community out-
reach officer, an event organizer, or a sup-
port group facilitator. Each role is briefly
described. Participants are informed that
these roles are well-compensated and flexi-
ble, with a straightforward registration pro-
cess requiring only their name and phone
number for follow-up by the social service
department. The announcement concludes
with realistic contact information and a reg-
istration button.

In summary, the policy announcement
consists of five sections: background
(manipulated, independent wvariable), sup-
porting data, ways to contribute (dependent

variable), benefits and flexibility, and regis-
tration procedures. Participants are asked to
indicate their willingness to participate by
selecting one of the three roles and identify-
ing the section of the announcement that
most influenced their decision. To ensure
validity, participants complete manipulation
and attention checks by responding to a sin-
gle question for each check. Additionally,
the questionnaire collects sociodemographic
data (age, gender, education level) and con-
cludes with questions about motivation to
contribute to society, personal experiences
with mental health issues, and understanding
of mental health challenges.

Sample

This study employs a randomized con-
trolled trial using convenience sampling.
While convenience sampling often raises
concerns regarding generalizability, it is jus-
tified for two primary reasons. First, the
study aims to generate novel inferences ra-
ther than to generalize findings to a specific
demographic subset. Convenience samples
can approximate true population preferences
in contexts where research questions are
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Table 3. Ordinary Least Square (OLS) regression between organizational legitimacy and
willingness to co-produce

Community outreach Event Support group
officer committee facilitator
Perceived legitimacy 0.471** 0.662%%** 0.555%**
(0.162) (0.151) (0.147)
Intercept 1.646%* 1.085 1.526
(0.685) (0.640) (0.620)
Observation 157 157 157
R* 0.052 0.110 0.085
Adjusted R* 0.046 0.104 0.079

Note: The legitimacy values are averaged over seven questions derived from Alexiou and Wig-
gins (2019). The null intepretation serves as the reference. *p<0.05; **p<0.01; ***p<0.001

narrowly defined and resources are limited
(Penn et al., 2023). Second, as Crano (2019)
highlights, experimental designs inherently
ensure internal validity. By controlling for
confounding variables, the design focuses on
establishing causal relationships between
variables. Furthermore, as the policy under
investigation is hypothetical and not yet
implemented, the conclusions drawn from
this research leave room for further
expansion, testing, and refinement.

Participants were recruited between
May and July 2024. Recruitment targeted
Indonesian citizens willing to participate in
the experiment, with invitations widely dis-
seminated through social media. Participants
were informed only that the experiment con-
cerned policy implementation, with no spe-
cific details disclosed beforehand.

The final sample comprised 157 re-
spondents (Table 1). Of these, 80% identi-
fied as female, with an average age of 22.5
years. Regarding educational background,
68% held a bachelor’s degree or equivalent,
while 31% had a high school diploma or
equivalent. In terms of experience, 58% of
participants reported having faced mental
health challenges.

Statistical Analysis

The primary tool for statistical analy-
sis is R programming (R Team, n.d.). The
study employs ordinary least squares (OLS)
regression and logistic regression to analyze
the two treatment groups and the control
group, providing robust approximations for
the research hypotheses.

Validity and reliability

This study employs an experimental
vignette method to ensure internal validity.
By incorporating two treatment groups and
one control group, the design isolates the
measurable effects of different compliance-
gaining techniques used in policy announce-
ment models. Major potential confounders,
such as perceived legitimacy and mental
health awareness, were controlled to
strengthen the causal inferences drawn from
the data. However, limitations in external
validity are acknowledged. The generaliza-
bility of findings may be constrained by the
sample size and the use of a convenience
sampling strategy. Sociodemographic fac-
tors such as age, gender, and occupation
were not controlled within the research de-
sign. Although some sociodemographic da-
ta, such as age and gender, were collect-
ed, the dataset does not support drawing
causal inferences based on these variables.
This limitation will be carefully considered
when interpreting the study’s findings

The case selection in this research is
based on a hypothetical policy, despite ef-
forts to maintain realism. The study was de-
signed to simulate the construction of a real-
istic scenario rather than to analyze an exist-
ing policy. While the approach may rely
heavily on participants’ imagination of the
scenario, it remains a valuable tool for ex-
ploring potential policy designs. This re-
search aims to provide insights—both posi-
tive and negative—on how policies should
be communicated. These findings are ex-
pected to contribute to evidence-based inno-
vations in policy delivery.
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Table 4. Ordinary Least Square (OLS) regression between motivation to contribute to society
and willingness to co-produce

Community outreach Event Support group

officer committee facilitator
Motivation to contribute to 0.497*** 0.230%** 0.476%**
society (0.114) (0.115) (0.105)
Intercept 1.519%** 2.89 ] *** 1.843%**

(0.491) (0.496) (0.451)
Observation 157 157 157
R* 0.109 0.025 0.117
Adjusted R* 0.103 0.019 0.112

Note: The null intepretation serves as the reference. *p<0.1; **p<0.05; ***p<0.01

FINDINGS AND DISCUSSION
Findings

To assess the effectiveness of the ex-
perimental treatments, manipulation and at-
tention checks were conducted to evaluate
whether respondents focused on the an-
nouncement, particularly on the presentation
of the problem background. A key distinc-
tion in this design is the use of language,
with moral values serving as the trigger for
the moral appeal treatment. This feature was
absent in the aversive stimulation and gener-
ic treatments. Results of the manipulation
and attention checks are summarized in Ta-
ble 2. Regression analysis indicates that re-
spondents exposed to the moral appeal treat-
ment more effectively engaged with the val-
ues presented in the problem background. In
contrast, participants exposed to the generic
and aversive stimulation treatments reported
finding other announcement features more
compelling than the problem background.
These observations are further supported by
attention check results, which suggest that
respondents in the aversive treatment group
paid slightly less attention, potentially due to
the registration process being placed at the
end of the announcement.

The experimental results regarding the
influence of compliance-gaining techniques
in the problem background on the willing-
ness to co-produce in the psychosocial ser-
vice support policy are illustrated in Figure
1. Interestingly, announcements featuring
both aversive stimulation and moral appeals
did not significantly influence decisions to
co-produce. However, there is moderate evi-
dence of a willingness to serve as a commu-
nity outreach officer, specifically in re-

sponse to the morally appealing announce-
ment (e = 0.451, SE=0.212, p <0.05). Con-
versely, neither the aversive stimulation nor
the moral appeal treatments significantly
impacted willingness to take on roles as
event committee facilitators or support
group facilitators. This finding suggests that
the motivation to co-produce in these roles is
influenced by other predictors.

Other factors may explain the decision
to co-produce in psychosocial service sup-
port policies, given the insignificant effects
of the experimental manipulation. Regres-
sion analysis of three additional aspects of
the announcement—benefits, flexibility,
supporting data, and registration proce-
dures—against the three co- production roles
is presented in Figure 2. Surprisingly, deci-
sions to co-produce were not influenced by
the perceived benefits or flexibility of the
roles. Instead, supporting data emerged as a
significant determinant, particularly for the
roles of event committee facilitator (e =
0.637, SE = 0.234, p < 0.01) and support
group facilitator (e = 0.677, SE = 0.192, p <
0.01). These findings highlight the critical
role of data accessibility in policy announce-
ments. Ease of registration also significantly
influenced the decision to become a commu-
nity outreach officer (e = 0.456, SE = 0.168,
p < 0.01). However, this factor had minimal
influence on willingness to serve as a sup-
port group facilitator and even showed an
opposite effect for the event committee fa-
cilitator role.

Finally, confounding factors
anticipated by this study were analyzed.
Results  demonstrate  that  perceived
legitimacy is a significant predictor of
community co-production in government-
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Table 5. Ordinary Least Square (OLS) regression between mental health condition and
willingness to co-produce

Community outreach Event Support group

officer committee facilitator
Mental health experience
Have ever experienced 0.136 0.240 0.203
mental health issue (0.177) (0.170) (0.163)
Intercept 3.545%%* 3.727%** 3.742%**

(0.135) (0.130) (0.124)
Observation 157 157 157
R* 0.004 0.013 0.010
Adjusted R” -0.003 0.006 0.003
Mental health understanding
Understanding of mental 0.184* 0.055 0.037
health issue (0.110) (0.107) (0.102)
Intercept 2.840%** 3.633%** 3.703%**

(0.476) (0.463) (0.443)
Observation 157 157 157
R* 0.018 0.002 0.001
Adjusted R* 0.011 -0.005 -0.006

Note: The reference of mental health experience is ‘No’answer to the question. The null in-
tepretation serves as the reference. Mental health experience: *p<0.05; **p<0.01;
*#%p<0.001; Mental health understanding: *p<0.1; **p<0.05; ***p<0.01

implemented policies (Table 3), consistent
with existing literature. Moreover, Table 4
indicates that motivation to contribute to
society significantly impacts all co-
production roles, albeit to varying degrees.
This  factor complements  perceived
legitimacy as a crucial prerequisite for
participation in the policy. Surprisingly, the
study found that a history of mental health
issues did not significantly affect decisions
to co-produce in psychosocially complex
policies (Table 5). Similarly, comprehension
of mental health issues was not a pivotal
determinant. These findings suggest that the
policy is inclusive, not targeting specific
demographic groups, and can engage diverse
participants.

Discussions

Grounded in the normative theory of
compliance by Marwell and Schmitt (1967),
this study explored whether the communica-
tion models employed by public organiza-
tions influence citizens’ willingness to co-
produce. The findings indicate that policy
announcements, particularly in the context
of psychosocial support, involve more than
the choice of words.

The study highlights that perceived
legitimacy remains a fundamental prerequi-
site for successful policy implementation.
This aligns with Mouhanna (2019) assertion
that building institutional reputation is es-
sential before addressing problems. These
findings extend the organizational legitima-
cy framework (Bitektine & Haack, 2015), by
demonstrating that actors with high statusare
more likely to initiate attitude changes by
securing public approval first. Public organi-
zations, therefore, may encounter challenges
in implementing policies effectively if con-
fronted with negative public perceptions. On
a broader level, this study underscores that
legitimacy is a multifaceted construct shaped
by diverse behaviors, attitudes, and process-
es among the audience (Hamm et al., 2022).
Additionally, legitimacy may vary across
sociodemographic or habituation levels, pre-
senting opportunities for further research.

The two hypotheses tested in this
study reveal that the manner in which a
problem’s background is presented has
limited impact on the willingness to co-
produce. Instead, factors such as data
accessibility and ease of registration emerge
as significant predictors, contingent on the
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role offered. This conclusion aligns with
evidence supporting the importance of open
data in governance (Toots et al., 2017). a
challenge that Indonesia continues to face
(Soegiono, 2018). Moreover, simplifying
registration processes could play a crucial
role in fostering community participation.
This finding connects to the concept of
learning costs—the effort required to gather
information—which can influence the stress
associated with applying for government
programs (Chudnovsky & Peeters, 2021;
Moynihan et al., 2015). The study suggests
that minimizing these costs by requiring
only basic personal information for
registration, followed by government-
initiated follow-ups, could reduce barriers to
co-production.

While the hypothesis tests yielded
mixed  results, morally compelling
announcements (Hypothesis 2.a) may still
influence co-production when combined
with other elements that support the desired
outcome. One possible explanation is that
guilt-based appeals may unintentionally
provoke adverse reactions, diminishing the
announcement’s effectiveness and casting
doubt on its credibility (Lim & Hong, 2022).
Future policy design might benefit from
prioritizing values that resonate with public
morality while ensuring other critical
factors, such as accessible data and
straightforward registration processes, are
addressed. = Nonetheless,  this  study
acknowledges that individual factors, such
as age and education, might also shape
responses to policy announcements. Since
the majority of participants in this study
were young adults and early-career seekers,
these variables were not controlled,
potentially influencing the inferences. Future
research could further investigate how such
sociodemographic factors impact
willingness to engage in co-production and
policy implementation.

Considering the impact of the
techniques used, citizens demonstrated a
greater interest in contributing as community
outreach officers compared to the other two
roles. From a job characteristics perspective,
this role may appeal due to its alignment
with more complex field research tasks.
Additionally, citizens might perceive this
role as offering greater personal autonomy

because of its focus on public relations and
broader societal impact, even though it
involves limited direct contact with
individuals in need of mental health support.
These factors likely enhance task certainty
and strengthen the perceived meaningfulness
of the role. In contrast, roles such as event
committee members or support group
facilitators might be viewed as more
uncertain, given the dynamic nature of their
tasks and reliance on collaboration with
other participants. As a result, psychosocial
support policy design should carefully
consider task structure and complexity to
ensure role satisfaction and engagement
(Barrick et al., 2013).

If one finding challenges existing
literature, it is the limited influence of
benefits and working flexibility on citizens’
decisions to co-produce. Prior research
frequently highlights material benefits as a
primary driver of behavioral change
(Gneezy et al., 2011). Similarly, working
flexibility is often seen as a tool for fostering
autonomy and reducing perceived obligation
(Ray & Pana-Cryan, 2021). However, in the
context of this psychosocial support policy,
the opposite effect appears to emerge.
Respondents may have excluded benefits
and flexibility from their decision-making
because they assumed these aspects were
already guaranteed. Additionally, the vibrant
motivation to contribute to society observed
in this study could have overshadowed such
considerations. This finding underscores the
interplay between the perceived value of
impact and personal preferences in
influencing an individual’s fulfillment in
contributing to societal initiatives (Bryant et
al., 2023). Along with perceived legitimacy,
intrinsic motivation may be a critical, if not
the primary, factor enabling co-production
in psychosocial support policies.

This study carries significant societal
and theoretical implications. The findings
highlight the importance of data accessibility
and reducing administrative burdens—two
pillars of modern public administration
whose efficacy in street-level practices
continues to evolve positively (Zacka,
2017). However, these aspects remain
underdeveloped in Indonesia (Wicaksono,
2015), and this study provides valuable
insights for advancing these areas. Properly
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designed policy announcements can increase
citizen participation, even without targeting
specific audiences. The announcement
elements discussed here could be applied in
other contexts with similar challenges
related to low co-production rates. For
example, in societies with low levels of
altruism, the role of personal benefits could

be further examined across different
occupations.  Investigating  distinctions
between employed and unemployed

individuals may yield unique and actionable
insights, particularly when supporting data is
accessible, and registration processes are
simplified.

While these findings are not entirely
conclusive, their relevance provides
practical  insights for  policymakers.
Simplifying recruitment processes and
leveraging data inventories can sustain
public interest and encourage contributions
to policy initiatives. Citizens may hesitate to
participate due to perceived barriers in
administrative procedures, which are often
overlooked in policy evaluations. Such
processes can unintentionally become
complex and discourage engagement.
Introducing data related to the problem at
hand can also generate public interest, as it
symbolizes the urgency of a solution.
Depending on the roles offered,
incorporating narratives with moral appeals
or aversive stimulation may prove effective.
However, in all cases, policy announcements
should move away from conventional,
uninspired delivery methods.

CONCLUSION

This research investigates the applica-
tion of compliance-gaining techniques in
policy announcements, particularly in the co
-production of psychosocial service support
policies. The case study highlights that while
socially acceptable techniques are tradition-
ally preferred, other factors significantly in-
fluence their effectiveness. The findings re-
veal that institutional legitimacy alone is in-
sufficient to drive public participation. Simi-
larly, intrinsic motivation among individuals
does not fully account for the decision to co-
produce. Accessibility to clear, concise data
emerges as a crucial factor in fostering com-
pliance, particularly in contexts where men-
tal health information across different re-

gions is poorly documented. Furthermore,
streamlined registration procedures play a
pivotal role in influencing decision-making
for co- production roles. Although benefits
and flexibility did not significantly impact
decisions in this study, despite their predic-
tive value in prior research, they should not
be overlooked. Striking a balance is essen-
tial, as decisions related to co-production
require a well-crafted policy announcement
to maximize engagement effectively.

This study acknowledges limitations
in its external validity, as detailed in the
methodology section. These shortcomings
present opportunities for future research to
address. Subsequent studies could build on
these findings by employing similar method-
ologies while examining the influence of
age, gender, and educational attainment. Ad-
ditionally, future research could explore the
same context with varying levels of flexibil-
ity and benefits to further enrich the dis-
course. From a practical perspective, these
findings offer valuable insights for public
and private organizations aiming to develop
programs that address mental health con-
cerns. Institutions should prioritize practical
implementation at the street level, address-
ing an evident empirical gap. While strong
policy ideas are essential, they must also be
effectively communicated and designed to
stimulate public engagement and participa-
tion.

REFERENCE

Agarwal, S., Araral, E., Fan, M., Qin, Y., &
Zheng, H. (2023). The effects of poli-
cy announcement, prices and subsi-
dies on water consumption. Nature
Water, 1(2), 176-186. https://
doi.org/10.1038/s44221-023-00028-1

Aguinis, H., & Bradley, K. J. (2014). Best
Practice Recommendations for De-
signing and Implementing Experi-
mental Vignette Methodology Stud-
ies. Organizational Research Meth-
ods, 17(4), 351-371. https://
doi.org/10.1177/1094428114547952

Alexiou, K., & Wiggins, J. (2019). Measur-
ing individual legitimacy perceptions:
Scale development and validation.
Strategic Organization, 17(4), 470—

161 Copyright © 2024, JKAP, ISSN' 0852-9213 (Print), ISSN 2477-4693 (Online)


http://u.lipi.go.id/1445500185

Timothy Pieter Christian Siahaan — Compliance-Gaining in Policy Announcements and Willingness to.....

496. https://
doi.org/10.1177/1476127018772862

Arshad, S., & Khurram, S. (2020). Can gov-
ernment’s presence on social media
stimulate citizens’ online political
participation? Investigating the influ-
ence of transparency, trust, and re-
sponsiveness. Government Infor-
mation Quarterly, 37(3), 101486.
https://doi.org/10.1016/
j.21q.2020.101486

Bagozzi, R. P., & Lee, K.-H. (2002). Multi-
ple Routes for Social Influence: The
Role of Compliance, Internalization,
and Social Identity. Social Psycholo-
gv Quarterly, 65(3), 226. https://
doi.org/10.2307/3090121

Baptista, N., Alves, H., & Matos, N. (2020).
Public Sector Organizations and
Cocreation With Citizens: A Litera-
ture Review on Benefits, Drivers, and
Barriers. Journal of Nonprofit & Pub-
lic Sector Marketing, 32(3), 217-241.
https://
doi.org/10.1080/10495142.2019.1589
623

Barrick, M. R., Mount, M. K., & Li, N.
(2013). The Theory of Purposeful
Work Behavior: The Role of Person-
ality, Higher-Order Goals, and Job
Characteristics. 4 cademy of Manage-
ment Review, 38(1), 132—153. https://
doi.org/10.5465/amr.2010.0479

Bitektine, A., & Haack, P. (2015). The
“Macro” and the “Micro” of Legiti-
macy: Toward a Multilevel Theory of
the Legitimacy Process. A cademy of
Management Review, 40(1), 49-75.
https://doi.org/10.5465/
amr.2013.0318

Bovaird, T., Stoker, G., Jones, T., Loeffler,
E., & Roncancio, M. P. (2016). Acti-
vating collective co-production of
public services: Influencing citizens
to participate in complex governance
mechanisms in the UK. International
Review of Administrative Sciences,
82(1), 47-68. https://
doi.org/10.1177/0020852314566009

Brandsen, T., & Honingh, M. (2016). Distin-
guishing Different Types of Copro-

duction: A Conceptual Analysis
Based on the Classical Definitions.
Public Administration Review, 76(3),
427-435. https://doi.org/10.1111/
puar.12465

Bryant, R., Lysova, E. 1., & Khapova, S. N.
(2023). Calling for a meaningful con-
tribution? Bridging contributing to
society with motivation theory. Fron-
tiers in Psychology, 14. https://
doi.org/10.3389/fpsyg.2023.1186547

Callahan, K. (2007). Citizen Participation:
Models and Methods. International
Journal of Public Administration, 30
(11), 1179-1196. https://
doi.org/10.1080/01900690701225366

Canary, H. E., & Taylor, J. L. (2020). Policy
Communication. In The Handbook of
Applied Communication Research
(pp. 675-691). Wiley. https://
doi.org/10.1002/9781119399926.ch3
7

Cash, D. W., & Belloy, P. G. (2020). Sali-
ence, Credibility and Legitimacy in a
Rapidly Shifting World of
Knowledge and Action. Sustainabil-
ity, 12(18), 7376. https://
doi.org/10.3390/sul12187376

Cederholm, E., & Hall, P. (2020). Perform-
ing ambiguous policy: How innova-
tion events simultaneously perform
change and collaborative order. The
Sociological Review, 68(6), 1403—
1419. https://
doi.org/10.1177/0038026119895219

Chen, Y., Deng, S., Kwak, D.-H., Elnosho-
katy, A., & Wu, J. (2019). A Multi-
Appeal Model of Persuasion for
Online Petition Success: A Linguistic
Cue-Based  Approach. https://
papers.ssrn.com/sol3/papers.cfm?
abstract_1d=3356933

Chudnovsky, M., & Peeters, R. (2021). The
unequal distribution of administrative
burden: A framework and an illustra-
tive case study for understanding var-
iation in people’s experience of bur-
dens. Social Policy & Administration,
55(4), 527-542. https://
doi.org/10.1111/spol.12639

Copyright © 2024, JKAP, ISSN' 0852-9213 (Print), ISSN 2477-4693 (Online) 162


http://u.lipi.go.id/1445500185

JKAP (Jurnal Kebijakan dan Administrasi Publik) Vol.28 (2), November 2024 ---- https://journal.ugm.ac.id/jkap

Collins, B. E., & Hoyt, M. F. (1972). Choice,
Aversive Consequences, and the “Truth
-Telling” Potential of the Situation as
Integrating Concepts in Forced Compli-
ance. Psychological Reports, 30(3), 875
—885. https://doi.org/10.2466/
pr0.1972.30.3.875

Crano, W. D. (2019). Reflections on a Pro-
posal Designed to Enhance the Internal
and Internal Validity of Research in
Psychology. Psychological Inquiry, 30

4), 211-215. https://
doi.org/10.1080/1047840X.2019.16938
68

D’Acunto, F., Hoang, D., Paloviita, M., & We-
ber, M. (2020). Effective Policy Com-
munication: Targets versus Instruments.
SSRN  Electronic  Journal. https://
doi.org/10.2139/ssrn.3713355

Doring, M., & Madsen, J. K. (2022). Mitigat-
ing Psychological Costs—The Role of
Citizens’ Administrative Literacy and
Social Capital. Public Administration
Review, 82(4), 671-681. https://
doi.org/10.1111/puar.13472

Esaiasson, P., Gilljam, M., & Persson, M.
(2017). Responsiveness Beyond Policy
Satisfaction: Does It Matter to Citizens?
Comparative Political Studies, 50(6),
739-765. https://
doi.org/10.1177/0010414015626445

Evans, W. N., Neville, D., & Graham, J. D.
(1991). General Deterrence of Drunk
Driving: Evaluation of Recent Ameri-
can Policies. Risk Analysis, 11(2), 279—
289. https://doi.org/10.1111/j.1539-
6924.1991.tb00604.x

Feinberg, M., & Willer, R. (2019). Moral re-
framing: A technique for effective and
persuasive communication across politi-
cal divides. Social and Personality Psy-
chology Compass, 13(12). https://
doi.org/10.1111/spc3.12501

Gailits, N., Mathias, K., Nouvet, E., Pillai, P.,
& Schwartz, L. (2019). Women'’s free-
dom of movement and participation in
psychosocial support groups: Qualita-
tive study in northern India. BMC Pub-
lic  Health, 19(1), 725. https:/
doi.org/10.1186/s12889-019-7019-3

163

Gammeltoft-Hansen, T., & Tan, N. F. (2017).
The End of the Deterrence Paradigm?
Future Directions for Global Refugee
Policy. Journal on Migration and Hu-
man Security, 5(1), 28-56. https://
doi.org/10.1177/233150241700500103

Gneezy, U., Meier, S., & Rey-Biel, P. (2011).
When and Why Incentives (Don’t)
Work to Modify Behavior. Journal of
Economic Perspectives, 25(4), 191-—
210. https://doi.org/10.1257/
jep.25.4.191

Hamm, J. A., Wolfe, S. E., Cavanagh, C., &
Lee, S. (2022). (Re)Organizing legiti-
macy theory. Legal and Criminological
Psychology, 27(2), 129-146. https://
doi.org/10.1111/lerp.12199

Hendriks, C. M. (2009). Policy design without
democracy? Making democratic sense
of transition management. Policy Sci-
ences, 42(4), 341-368. https://
doi.org/10.1007/s11077-009-9095-1

Hoyt, M. F., Henley, M. D., & Collins, A. E.
(1972). STUDIES IN FORCED COM-
PLIANCE: https://doi.org/10.1037/
h0033034

Kammermann, L., & Ingold, K. (2019). Going
beyond technocratic and democratic
principles: Stakeholder acceptance of
instruments in Swiss energy policy. Pol-
icy Sciences, 52(1), 43-65. https://
doi.org/10.1007/s11077-018-9341-5

Kang, H., Chen, G., & Luna-Reyes, L. F.
(2022). Understanding citizens’ percep-
tion of government fiscal information
through a survey experiment. Govern-
ment Information Quarterly, 39(1),
101661. https://doi.org/10.1016/
j.€1q.2021.101661

Keppeler, F., Sievert, M., & Jilke, S. (2022).
Increasing COVID-19 vaccination in-
tentions: A field experiment on psycho-
logical ownership. Behavioural Public
Policy, 1-20. https://doi.org/10.1017/
bpp.2022.16

Keskingoren, T., & Halpern, P. R. (2005). Be-
hind Closed Doors Elite Politics, Think
Tanks, and U.S. Foreign Policy. Insight
Turkey, 7(2). https://www.jstor.org/
stable/26328733

Copyright © 2024, JKAP, ISSN' 0852-9213 (Print), ISSN 2477-4693 (Online)


http://u.lipi.go.id/1445500185

Timothy Pieter Christian Siahaan — Compliance-Gaining in Policy Announcements and Willingness to.....

Konig, P. D. (2021). A magic bullet in policy
communication? On the ambiguous use
of framing in policy research. Policy

Studies,  42(1), 60-79.  https:/
doi.org/10.1080/01442872.2019.158115
3

Li, W. (2023). The effect of China’s driving
restrictions on air pollution: The role of
a policy announcement without a stated
expiration. Resource and Energy Eco-
nomics, 72, 101360. https://
doi.org/10.1016/
j.reseneeco.2023.101360

Liebert, R. M. (1979). Moral Development: A
Theoretical and Empirical Analysis. In
The Functions of Language and Cogni-
tion (pp. 229-264). Elsevier. https://
doi.org/10.1016/B978-0-12-747050-
4.50013-3

Lim, R. E., & Hong, J. M. (2022). Don’t Make
Me Feel Guilty! Examining the Effect
of a Past Moral Deed on Perceived Irri-
tation with Guilt Appeals in Environ-
mental Advertising. Journal of Current
Issues & Research in Advertising, 43

(4), 421-436. https:/
doi.org/10.1080/10641734.2022.212263
8

Loukis, E., Charalabidis, Y., & Androutsopou-
lou, A. (2017). Promoting open innova-
tion in the public sector through social
media monitoring. Government Infor-
mation  Quarterly, 34(1), 99-109.
https://doi.org/10.1016/
j.21q.2016.09.004

Marwell, G., & Schmitt, D. R. (1967). Dimen-
sions of Compliance-Gaining Behavior:
An Empirical Analysis. Sociometry, 30
4), 350. https://
doi.org/10.2307/2786181

Mouhanna, C. (2019). Local governance in the
centralized French system of policing:
From co-production to conflict of legiti-
macy. European Journal of Criminolo-
oy, 16(5), 534-551. https://
doi.org/10.1177/1477370819856523

Moynihan, D., Herd, P., & Harvey, H. (2015).
Administrative Burden: Learning, Psy-
chological, and Compliance Costs in
Citizen-State Interactions. Journal of
Public Administration Research and

Copyright © 2024, JKAP, ISSN' 0852-9213 (Print), ISSN 2477-4693 (Online)

Theory,  25(1),  43-69.
doi.org/10.1093/jopart/muu009

Nabatchi, T., Sancino, A., & Sicilia, M.
(2017). Varieties of Participation in
Public Services: The Who, When, and
What of Coproduction. Public Admin-
istration  Review, 77(5), 766-776.
https://doi.org/10.1111/puar.12765

Nasr, M. (2023). Varieties of Ambiguity: How
do Voters Evaluate Ambiguous Policy
Statements?  Comparative  Political
Studies,  56(6), 759-787. https://
doi.org/10.1177/00104140221089652

Patel, Z., Marrengane, N., Smit, W., & Ander-
son, P. M. L. (2020). Knowledge Co-
production in Sub-Saharan African Cit-
ies: Building Capacity for the Urban
Age (pp. 189-214). https://
doi.org/10.1007/978-981-15-5358-5 8

Penn, J. M., Petrolia, D. R., & Fannin, J. M.
(2023). Hypothetical bias mitigation in
representative and convenience sam-
ples. Applied Economic Perspectives
and Policy, 45(12), 721-743. https://
doi.org/10.1002/aepp.13374

Putri, A. K., Gustriawanto, N., Rahapsari, S.,
Sholikhah, A. R., Prabaswara, S.,
Kusumawardhani, A. C., & Kristina, S.
A. (2021). Exploring the perceived
challenges and support needs of Indone-
sian mental health stakeholders: A qual-
itative study. International Journal of
Mental Health Systems, 15(1), 8I.
https://doi.org/10.1186/s13033-021-
00504-9

R Team. (n.d.). R for macOS. https://cran.r-
project.org/bin/macosx/

Raj, E. X., & Daniels, D. E. (2017). Psychoso-
cial support for adults who stutter: Ex-
ploring the role of online communities.
Speech, Language and Hearing, 20(3),

https://

144-153. https://
doi.org/10.1080/2050571X.2016.12535
33

Ray, T. K., & Pana-Cryan, R. (2021). Work
Flexibility and Work-Related Well-
Being. International Journal of Environ-
mental Research and Public Health, 18
(6), 3254. https://doi.org/10.3390/
jjerph18063254

164


http://u.lipi.go.id/1445500185

JKAP (Jurnal Kebijakan dan Administrasi Publik) Vol.28 (2), November 2024 ---- https://journal.ugm.ac.id/jkap

Renkema, M., & Bos-Nehles, A. (2024). The
implementation of bottom-up innova-
tion in a formalized context: A resource
-mobilization perspective. Creativity
and Innovation Management,
caim.12607.  https://doi.org/10.1111/
caim.12607

Seltman, H. J. (2012). Experimental design
and analysis (Vol. 428). Carnegie
Mellon University.

Soegiono, A. N. (2018). Investigating Digital
(Dis)engagement of Open Government:
Case Study of One Data Indonesia.
JKAP (Jurnal Kebijakan Dan Admin-
istrasi  Publik), 22(1), 36. https://
doi.org/10.22146/jkap.31848

Subu, M. A., Wati, D. F., Netrida, N., Priscilla,
V., Dias, J. M., Abraham, M. S., Slewa-
Younan, S., & Al-Yateem, N. (2021).
Types of stigma experienced by patients
with mental illness and mental health
nurses in Indonesia: A qualitative con-
tent analysis. International Journal of
Mental Health Systems, 15(1), 77.
https://doi.org/10.1186/s13033-021-
00502-x

Susanto, N. (2019). Public (Dis)Engagement in
Toll Road Project: A Case Study from
Indonesia. JKA P (Jurnal Kebijakan Dan
Administrasi Publik), 23(1), 77. https://
doi.org/10.22146/jkap.43994

Tol, W. A., Barbui, C., Galappatti, A., Silove,
D., Betancourt, T. S., Souza, R., Golaz,
A., & Ommeren, M. van. (2011). Men-
tal health and psychosocial support in
humanitarian settings: Linking practice
and research. The Lancet, 378(9802),
1581-1591. https://doi.org/10.1016/
S0140-6736(11)61094-5

Toots, M., McBride, K., Kalvet, T., Krimmer,
R., Tambouris, E., Panopoulou, E.,
Kalampokis, E., & Tarabanis, K.
(2017). A Framework for Data-Driven
Public Service Co-production (pp. 264—
275). https://doi.org/10.1007/978-3-319
-64677-0 22

van den Bekerom, P., Voet, J. van der, &
Christensen, J. (2021). Are Citizens
More Negative About Failing Service
Delivery by Public Than Private Organ-

165

izations? Evidence From a Large-Scale
Survey Experiment. Journal of Public
Administration Research and Theory,
31(1), 128-149. https://doi.org/10.1093/
jopart/muaa027

Van Eijk, C., & Steen, T. (2016). Why engage
in co-production of public services?
Mixing theory and empirical evidence.
International Review of Administrative
Sciences,  82(1), 28-46.  https:/
doi.org/10.1177/0020852314566007

Verhoest, K., Verschuere, B., & Bouckaert, G.
(2007). Pressure, Legitimacy, and Inno-
vative Behavior by Public Organiza-
tions. Governance, 20(3), 469-497.
https://doi.org/10.1111/j.1468-
0491.2007.00367.x

Wagner, T. F. (2017). Promoting Technologi-
cal Innovations: Towards an Integra-
tion of Traditional and Social Media
Communication Channels (pp. 256—
273). https://doi.org/10.1007/978-3-319
-58559-8 22

Wahyuhadi, J., Efendi, F., Farabi, M. J. A,
Harymawan, 1., Ariana, A. D., Arifin,
H., Adnani, Q. E. S., & Levkovich, 1.
(2022). Association of stigma with
mental health and quality of life among
Indonesian COVID-19 survivors. PLOS
ONE, 17(2), ¢0264218. https://
doi.org/10.1371/journal.pone.0264218

Whitlatch, C., & Orsulic-Jeras, S. (2018).
Meeting the Informational, Educational,
and Psychosocial Support Needs of Per-
sons Living With Dementia and Their
Family Caregivers. The Gerontologist,
58. https://doi.org/10.1093/geront/
gnx162

Wicaksono, K. W. (2015). Akuntabilitas Or-
ganisasi Sektor Publik. JKAP (Jurnal
Kebijakan Dan Administrasi Publik), 19
(1), 17. https://doi.org/10.22146/
jkap.7523

Wolfe, M., Jones, B. D., & Baumgartner, F. R.
(2013). A Failure to Communicate:
Agenda Setting in Media and Policy
Studies. Political Communication, 30
(2), 175-192. https://
doi.org/10.1080/10584609.2012.737419

Copyright © 2024, JKAP, ISSN' 0852-9213 (Print), ISSN 2477-4693 (Online)


http://u.lipi.go.id/1445500185

Timothy Pieter Christian Siahaan — Compliance-Gaining in Policy Announcements and Willingness to.....

Zacka, B. (2017). When the State Meets the
Street: Public Service and Moral Agen-
cy. Harvard University Press. https://
doi.org/10.4159/9780674981423

Copyright © 2024, JKAP, ISSN' 0852-9213 (Print), ISSN 2477-4693 (Online) 166


http://u.lipi.go.id/1445500185

