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No. Comments from reviewers 

 

Author’s responses 

1 Need to reduce the words with the maximum 15 

words 

Unraveling the Determinants of University 

Student’s OTC Medication Buying Behavior 

2 Define Over-the-Counter (OTC) only upon its 

first mention. For all subsequent instances in the 

abstract, use the acronym OTC only. This 

improves readability and helps stay within word 

count limits. 

Has been followed 

3 Resolve the contradiction between developed 

and developing nations. If your study focuses 

on a developing country, emphasize the specific 

challenges there (e.g., easy access to 

Has been moved to first paragraph  

Unlike developed countries, where access to 

medicines is strictly regulated and medical 

consultations are more readily available, 
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pharmacies, economic factors, or limited 

professional medical consultations) from the 

very first paragraph. 

developing countries face unique socio-

economic challenges that significantly affect 

the use of medicines. These challenges 

include high costs of medicines and medical 

care, limited health education and knowledge, 

widespread availability of medicines in retail 

stores, sale of medicines without a doctor's 

prescription, weak government oversight of 

medicine distribution, inadequate medical 

facilities, and persistent poverty. Overall, 

these conditions facilitate the widespread use 

of over-the-counter (OTC) medicines without 

professional medical consultation in 

developing countries. 

4 Add 1–2 sentences to clarify that a consumer's 

past interaction with a brand (Brand 

Experience) is a key determinant of trust and 

repeat purchase behavior 

Brand experiences build long-lasting brand 

and customer relationships with brand trust, 

satisfaction, and loyalty 16. Brand image and 

packaging significantly influence repeat 

purchase decisions. Consumers tend to 

repurchase these products due to their positive 

perception of the brand and attractive 

packaging design 17. 

5 Explicitly explain why university students are a 

crucial demographic. Highlight that they are 

"digital natives" who are highly exposed to 

online marketing and more likely to seek health 

information on social media compared to older 

generations. 

Moreover, mass media plays a crucial role in 

the distribution of advertisements concerning 

OTC drugs 18. Students, as digital natives, 

spend 79% of their time accessing the internet 

every day 19. Students have creative, 

independent, and collaborative patterns in 

digital technology 20. 

6 After establishing the unique characteristics of 

university students in the SOTA, state clearly 

that there is a lack of integrated research 

specifically examining this demographic's 

behavior toward OTC drugs in developing 

nations. 

The lack of integrated research specifically 

examining this demographic's behavior 

toward OTC drugs in developing nations. 

7 Remove repetitive definitions of Over-the-

Counter (OTC). Once you have defined it in the 

beginning, use the acronym OTC consistently 

throughout the rest of the text to maintain a 

professional academic flow. 

Has been followed 

 8 Merge the last two paragraphs. They currently 

repeat the same message about "filling the gap." 

Create one strong, cohesive closing paragraph 

Has been followed 



that clearly states the study's purpose and its 

contribution to both theory and management. 

9 Reduce the use of general  definitions for 

quantitative research. Instead, focus on why this 

specific design was chosen to test your 

hypotheses. 

This study is a quantitative study with a 

correlational design that aims to determine the 

relationship between two or more variables 

based on numerical data analysis. 

10 Maintain consistency regarding the study 

location. Choose either Magelang or Magelang, 

Central Java and use it uniformly throughout the 

document. 

Magelang, Central Java, Indonesia 

11 You mentioned distributing the survey via 

"WhatsApp university students’ community 

engagement groups." Please clarify the scope: 

Does this include only one specific university or 

multiple universities across Magelang 

Using university students’ community of 

Muhammadiyah University Magelang 

engagement group for dissemination 

12 In the Research Design section, you mention 

400 respondents, but in the Data Collection 

section, you report 282 valid responses. Please 

explain what happened to the initial target. 

A total of 400 questionnaires were distributed, 

of which 282 questionnaires were declared to 

meet the inclusion criteria and were suitable 

for further analysis. 

13 Ensure consistent terminology for your 

variables. In the Questionnaire section, you 

used Reference Group, but in Data Analysis, 

you changed it to "Group Effect." Please stick 

to one term (e.g., Reference Group) throughout 

the paper 

Has been followed 

14 You mentioned Figure 3 in the text, but there 

appears to be only one figure in the entire paper. 

Please correct this citation to Figure 1 and 

ensure the numbering is consistent with the 

actual list of illustrations 

Has been followed 

15 Your statistical results show that Digital 

Marketing has no significant effect (p = 0.241), 

yet you state that The majority of study 

participants assert that digital marketing 

influences their purchasing decisions 

Has been revised. 

The influence of pharmaceutical digital 

marketing on OTC buying behaviour is 

negligible. The findings corroborate the 

research conducted by Alarsali & Aghaei, 

which demonstrated that no significant impact 

of pharmaceutical digital marketing on 

consumer buying decision making of OTC 

drugs 30. Digital marketing channel has a 

negative relationship with consumer buying 

decisions 34. Digital marketing has an 

insignificant impact on consumer behaviour, 

which relates to purchasing decisions 35. 



16 You might want to reconsider the phrasing of 

your conclusion to ensure it strictly aligns with 

your statistical results. Specifically, please 

clarify that digital marketing was not a 

significant factor in this study to avoid any 

inconsistency with your data 

Has been revised. 

Brand experience and reference groups have a 

significant influence on over-the-counter 

(OTC) drug purchasing behaviour. Positive 

brand experiences play a role in building 

consumer trust and loyalty, while the 

influence of friends, family, and social 

environment has been proven to affect final 

purchasing decisions. Conversely, digital 

marketing does not show a significant 

influence on OTC purchasing behaviour in 

this study. These findings indicate that trust 

formed through direct experience and social 

influence are still the main factors in 

determining consumer behaviour, compared 

to exposure to digital marketing. 
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