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Abstract. Body dissatisfaction is a problem experienced by emerging adult women from various
cultures, including those from Asia. The ease of accessing photo-based platforms like Instagram,
and sociocultural attitudes may worsen the body image of social media users. Instagram posts can
reflect ideal standards that are difficult to attain and the internal or external pressure on women to
meet them. This study aimed to measure the role of sociocultural attitudes, i.e., internalization of
beauty standards and social pressure, as a mediator of the relationship between Instagram photo
activity and body dissatisfaction of women in emerging adulthood. This research involved 311
(Mage=21.6, SD=1.87) female Instagram users, aged 18 to 24. This quantitative research used survey
as the data collection method and regression with a mediation model for data analysis. Results
showed that sociocultural attitudes have a positive role in the relationship between Instagram
photo activity and the body dissatisfaction of adult female Instagram users. Future research can
incorporate different participant groups and explore alternative models to measure the variables in
this study.
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In the 21st century, body image issues have spread and become a global phenomenon, especially in

Asia (Kim & Aubrey, 2015; Lee et al., 2014). Body dissatisfaction can be defined as negative feelings

and thoughts that someone has about their own physique (Cash & Szymanski, 1995). It can also be

interpreted as a mismatch between an individual’s ideal body perception and their perception of their

actual body (Niide et al., 2011; Showers & Larson, 1999).

The global body dissatisfaction epidemic is also caused by the difficulty of women of different

ethnicities to follow the idealized standards of beauty originating from Western culture (Frederick

et al., 2016; Swami et al., 2010). This is also the case for women in Indonesia, where they desire facial

features influenced by both Indonesian and Western standards, such as a sharp nose and slender cheeks

(Utami et al., 2021). This discrepancy between distinctive body features and the ideal standard of

beauty leads to cultural conflict, where women begin to desire a standard that is challenging to attain.
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Body dissatisfaction typically emerges in adolescence and continues to develop until emerging

adulthood, or around age 18 to 24. At this age, women tend to desire a thin body and have a physical

self-concept that makes them more concerned with their appearance (Aparicio-Martinez et al., 2019).

Women at this age also spend a lot of time socializing with peers, which makes them feel pressured to

meet certain ideal standards and tend to want to appear attractive in a competitive sense (Sari et al.,

2022).

One approach, the tripartite model, explains that three channels influence a person’s body

image, namely parents, peers, and media. One of the most popular media today is social media

Instagram, which is primarily used to upload photos (Grogan, 2017). In Indonesia, about 38%

of Instagram users are emerging adults, with 51% of them being women (NapoleonCat, 2022).

Previous studies have shown that Instagram use in general is positively associated with users’. body

dissatisfaction (Cramer & Inkster, 2017; Sharp & Gerrard, 2022; Vandenbosch et al., 2022). This is due to

users’ tendency to compare their look with others, with many people posting edited photos to present

their idealized versions (Duan et al., 2022). This also illustrates that the nature of Instagram itself can

present all three social agents on a single platform.

Nonetheless, some other studies indicate that there is no significant association between

Instagram use in general and body dissatisfaction. Instagram use associated with exposure to

appearance-related activities, e.g., fitspiration, investment in likes, celebrity content, fashion, and

beauty, was not found to be associated with users’ body dissatisfaction (Brown & Tiggemann, 2016;

Cohen et al., 2017; Fardouly et al., 2018; Tiggemann et al., 2018). However, previous research found that

exposure derived from Instagram photo activity has a positive relationship with body dissatisfaction

(Linawati, 2020).

Variations in the results of previous studies may be attributed to individual differences, with

some individuals being less affected by the exposure to Instagram content, while others are more

sensitive to it. Social theories, such as the dual pathway model, explain that the combination of social

pressures to be thin and the internalization of beauty standards can cause body image issues and eating

disorders (Gramaglia et al., 2018).

This is consistent with the social perspective on body image issues and body dissatisfaction.

The sociocultural model explains that (1) there is an ideal standard of beauty in society that (2) is

spread through various social agents and (3) the ideal standard is internalized by individuals, so that

(4) satisfaction or dissatisfaction with appearance will be the result of personal evaluation (Cash &

Smolak, 2011). Thus, this study aimed to underline two key factors related to body dissatisfaction,

namely the role of the media as a social agent and the environment and culture (i.e., family and peers)

that shape certain sociocultural attitudes regarding appearance.

Previous studies found that the relationship between Instagram use and body anxiety may be

mediated by sociocultural attitudes, e.g., internalization of beauty ideals and social pressure, that can

differ between individuals (Cohen et al., 2017; Fardouly et al., 2018; Verrastro et al., 2020). Eating

disorders or body dissatisfaction caused by Instagram use are also mediated by the internalization

of ideal beauty standards, such as the idea of being thin (Aparicio-Martinez et al., 2019; Duan et al.,
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2022). Meanwhile, a study done in Batam, Indonesia, found that social pressure is a factor causing

body dissatisfaction among women (Sari et al., 2022).

People in collectivist environments, such as East Asian societies, are more prone to internalize

ideal standards and feel pressured to meet these norms than people from other cultures (Kim &

Aubrey, 2015; Stojcic et al., 2020). The social pressure to meet ideal beauty standards and the

internalization of those standards may be predictors or mediators between Instagram use and body

dissatisfaction in emerging female adults.

Based on the above explanation, the issue problem of body image is closely connected to the

use of social media platforms, such as Instagram. Exposure to content containing beauty messages is

considered to have adverse effects on people in a collectivist environment, where they become more

sensitive to such content and feel pressured to meet popular beauty standards in their environment.

Furthermore, previous studies found that women retain higher levels of body dissatisfaction than men.

These levels of dissatisfaction also tend to persist with age, which may affect their mental health (Sari

et al., 2022). In addition, research on body image and Instagram use in emerging adulthood is still rare.

Existing studies usually involve female adolescents as their research samples.

Thus, this study intended to examine the sociocultural attitudes that may contribute to the

emergence of body dissatisfaction due to Instagram use in emerging female adults in Indonesia. This

study can shed light on the development of body image in collectivist environments like Indonesia.

This study also attempted to fulfill the recommendations of previous research, where body image

issues need to be explored in different age groups, ethnicities tribes, and cultures (Sharp & Gerrard,

2022; Vandenbosch et al., 2022).

This study posited that Instagram exposure stemming from general Instagram photo activity

is not directly related to body dissatisfaction among women in emerging adulthood. Differences

in individual backgrounds, such as in interpersonal and intrapersonal aspects, may be a variable

influencing how individuals respond to messages containing ideal beauty standards. The variation

can be influenced by individual sociocultural attitudes, namely: (1) internalization of beauty standards,

which describes the extent to which individuals accept and are affected by these ideal standards; and

(2) pressure, which describes the extent to which environments pressure individuals to achieve these

ideal standards.

Based on the explanation above, this study hypothesized that sociocultural attitudes have a

mediating role in the relationship between Instagram photo activity and body dissatisfaction of women

in emerging adulthood. Furthermore, this study proposed the following secondary hypotheses: 1)

Internalization is a significant mediator in the relationship between Instagram activity and body

dissatisfaction of female Instagram users who are in emerging adulthood; 2) Social pressure is a

significant mediator in the relationship between Instagram activity and body dissatisfaction of female

Instagram users who are in emerging adulthood.
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Methods

This study employed a quantitative method, using survey as its data collection method. The adapted

measurement tool used in the study received ethical clearance from the Ethics Committee of the Faculty

of Psychology, Universitas Gadjah Mada (UGM). Participant recruitment was conducted online using

a convenience sampling technique. Recruitment posters, which included a Google Form link to the

questionnaire, were distributed via social media platforms such as Instagram, Twitter, and WhatsApp.

Participants were required to give their informed consent, which was presented on the first page of the

questionnaire, before participating in the study.

Recruitment was conducted over a two-month period, resulting in a sufficient dataset

comprising 312 participants. The final sample consisted of 311 women (M age = 21.6, SD = 1.87),

after excluding one dataset due to the participant selecting the lowest possible value (0 or 1) for all

items. The participants in this study were women aged between 18 and 24 who reported Instagram

use. Of the participants, 55.31% (n = 117) were Javanese, 18.97% (n = 59) were Sundanese, and the

remainder belonged to other ethnic groups, e.g., Chinese, Malay, Minangkabau, Batak, Sulawesi, and

others. In terms of occupation, 76.1% (n = 237) were students, 14.15% (n = 44) were private employees,

and the remaining were civil servants, freelance workers, or unemployed.

Regarding Instagram usage, 33.44% (n = 104) of participants used Instagram for 1 to 2 hours

daily, 31.83% (n = 99) used it for more than 2 hours per day, and the remaining participants used

Instagram for less than 1 hour per day. This study used instruments translated from English into

Indonesian. Instagram photo activity was measured using the Instagram Photo Activity Questionnaire

developed by Hendrickse et al. (2017). The researcher did not conduct a pilot test of this instrument

due to the similarity of the research participants, the consistency of Instagram features, and the strong

reliability reported in the 2020 trial (Table 1). Therefore, the questionnaire was considered still relevant

for reuse (Creswell & Creswell, 2018). This questionnaire uses a 5-point Likert scale ranging from 1

(Almost never) to 5 (Every time I log in).

This questionnaire aims to measure users’ exposure while engaging in activities involving photo

or video content. The exposure is categorized into two types: passive and interactive. Passive

exposure refers to Instagram use that resembles traditional media exposure, involving only viewing

photos or videos. A sample item for this type of exposure is: "Looking at friends’ photos (or

videos)." Conversely, interactive exposure involves user activities that include interaction with others

on Instagram, resulting in more intense and prolonged exposure. A sample item for this type of

exposure is: "Commenting on someone else’s photo (or video)."

The Body Dissatisfaction Scale for Women measures women’s dissatisfaction with various body

areas. This scale includes three dimensions: 1) body shape & weight, which is related to dissatisfaction

with overall body shape and weight, as well as specific body areas; 2) skeletal structure, which is

related to dissatisfaction with the size and shape of body parts that are visible to others; and 3) facial

features, which is related to dissatisfaction with facial parts and features that are easily observed

directly (Tariq & Ijaz, 2015). This scale also uses a 5-point Likert scale, with response options ranging
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from 0 (Never) to 4 (Always).

Then, sociocultural attitudes were measured using Schaefer et al. (2016)’s Sociocultural Attitudes

Towards Appearance Questionnaire-4-Revised (SATAQ-4R). The pilot test of this scale involved 100

participants in 2023. This scale aims to measure sociocultural attitudes, namely the extent to which

women internalize ideal standards of beauty and feel pressure from their sociocultural environment.

SATAQ-4R has two dimensions: (1) internalization, which is used to measure the internalization of

ideal beauty standards and has three related aspects, namely thin low body fat, muscular, and general

attractiveness; and (2) pressure, which is used to measure women’s perceived pressure to meet their

ideal beauty standards and includes four aspects, namely family, peers, significant others, and media.

It uses a 5-point Likert scale with options ranging from 1 (Very unsuitable) to 5 (Very suitable).

Table 1

Reliability Test Results on Instrument
N Cronbach’s α

IPA 6 0.646

BDS-W 26 0.909

SATAQ-4R 31 0.900
IPA = Instagram Photo Activity; BDS-W = Body Dissatisfaction Scale for Women; SATAQ-R = Sociocultural

Attitudes Towards Appearance Questionnaire-4-Revised

The assumption tests used in this study were normality and correlation matrix tests. Subsequently, the

data analysis employed in this study was regression analysis with a mediator (simple mediator). The

mediating variable is a variable that mediates the relationship between independent and dependent

variables (Urbayatun & Widhiarso, 2012). The assumption tests and regression analysis were

conducted using JAMOVI version 2.2.3.

Results

This study included 311 paired data points, consisting of the following variables: (1) Instagram photo

activity as the independent variable (X), (2) sociocultural attitudes as the mediator (M), and (3) body

dissatisfaction as the dependent variable (Y). Table 2 shows the descriptive statistics for the variables

involved in the study: (1) Instagram photo activity (m=20; SD=4.23); (2) sociocultural attitudes (M=74;

SD=20.8), (3) internalization (M=31.4; SD=5.60); (4) social pressure (M=42.5; SD=16.8); and (5) body

dissatisfaction (M=48.4; SD=19.2). See Table 2
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Table 2

Descriptive Statistics
N Mean Minimum Maximum SD

IPA 311 20 8 30 4.23

SA 311 74 28 118 20.8

Inter 311 31.4 12 43 5.60

SP 311 42.5 16 79 16.8

BD 311 48.4 8 100 19.2
IPA = Instagram Photo Activity, SA = Sociocultural Attitudes, Inter = Internalization, SP = Social Pressure,

BD = Body Dissatisfaction

The intercorrelation matrix (Table 3) shows that Instagram usage activity is significantly

positively related to both sociocultural attitudes and body dissatisfaction. Sociocultural attitudes

also show a significant positive relationship with body dissatisfaction. Instagram photo activity is

significantly positively related to the dimensions of sociocultural attitudes, namely internalization and

social pressure. Internalization has a significant positive relationship with body dissatisfaction, as does

social pressure. The strongest correlation was found in the relationship between social pressure and

body dissatisfaction (r = 0.717). Meanwhile, the weakest correlation coefficient was observed in the

relationship between Instagram usage activity and body dissatisfaction (r = 0.292).

Table 3

Intercorrelation Matrix
M SD 1 2 3 4

IPA 20.0 4.23 -

SA 74.0 20.8 0.437*** -

Inter 31.4 5.60 0.355*** - -

SP 42.5 16.8 0.422*** - - -

BD 48.4 19.2 0.292*** 0.703*** 0.456*** 0.717***
IPA = Instagram Photo Activity, SA = Sociocultural Attitudes, Inter = Internalization, SP = Social Pressure,

BD = Body Dissatisfaction

This study aimed to examine the role of sociocultural attitudes in the relationship between Instagram

photo activity and body dissatisfaction. This analysis was conducted using regression tests with a

mediator, employing the bootstrapping technique with 1,000 resamples. Based on the results of this

analysis, the indirect effect of Instagram photo activity on body dissatisfaction through sociocultural

attitudes shows a significant value (B=1.4099; p<0.01), which accounts for 94.47% of the total effect

of Instagram photo activity on body dissatisfaction (Table 4). Thus, sociocultural attitudes act as

a mediator in the relationship between Instagram photo activity and body dissatisfaction among

emerging adult women. This mediating relationship is also positive, indicating that the higher

the Instagram photo activity, the higher the body dissatisfaction due to the increased sociocultural

attitudes perceived by the users.
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However, the study found no significant direct effect between Instagram photo activity and body

dissatisfaction (B=-0.0825; p=0.742, p>0.05). This indicates that Instagram photo activity can no longer

predict body dissatisfaction when sociocultural attitudes are included in the calculation. Therefore, the

first hypothesis in this study is accepted.

Table 4

Regression Analysis with Sociocultural Attitudes as Mediator
Effect B SE 95% CI Z p

LLCI ULCI

Indirect 1.4099 0.225 0.997 1.837 6.272 <0.001

Direct -0.0825 0.250 -0.561 0.419 -0.330 0.742

Total 1.3273 0.275 0.747 1.854 4.824 <0.001
X= Instagram Photo Activity, M = Sociocultural Attitudes, Y = Body Dissatisfaction

The role of sociocultural attitudes in the relationship between Instagram photo activity and body

dissatisfaction is described as full mediation (Figure 1), meaning that the relationship between the

two variables can be explained through the mediator’s role, and the direct effect of the two variables

is no longer significant. The total effect of the relationship between Instagram photo activity and body

dissatisfaction, mediated by sociocultural attitudes, shows a significant value (B=1.3273, p<0.01).

Figure 1

Mediation Pathway of Instagram Photo Activity, Sociocultural Activity, and Body Dissatisfaction

Note: ** indicates a significant relationship at p< 0.01. The figure shows path a (p=0.0000; B=2.1477), path b
(p=0.0000; B=0.6564), and path c (p=0.7246, B=-0.0825).

This study also separately examined the mediating role of the dimensions of sociocultural attitudes,

namely internalization and social pressure, in the relationship between Instagram photo activity and

body dissatisfaction. The first analysis was conducted to measure the role of internalization in the

relationship between Instagram photo activity and body dissatisfaction among emerging adult women
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who used Instagram. The study hypothesized that internalization is a significant mediator in the

relationship between Instagram photo activity and body dissatisfaction.

The indirect effect analysis showed that internalization plays a significant role in the relationship

between Instagram photo activity and body dissatisfaction (p<0.01, B=0.649), accounting for 48.9%

of the total effect of Instagram photo activity on body dissatisfaction (Table 5). This mediating

relationship is also positive, indicating that the higher the Instagram photo activity, the higher the

body dissatisfaction due to the increased internalization of beauty perceived by the users.

Thus, internalization acts as a mediator in the relationship between Instagram photo activity

and body dissatisfaction among emerging adult women. The direct effect was also found to be

significant (p=0.011; B=0.679), accounting for 51.1% of the total effect of Instagram photo activity on

body dissatisfaction. Therefore, the second hypothesis in this study is accepted.

Table 5

Regression Analysis with Internalization as Mediator
Effect B SE 95% CI Z p

LLCI ULCI

Indirect 0.649 0.157 0.374 0.986 4.14 <0.001

Direct 0.679 0.267 0.139 1.166 2.54 0.011

Total 1.327 0.270 0.778 1.86 4.92 <0.001
X= Instagram Photo Activity, M = Internalization, Y = Body Dissatisfaction

These results indicate that the level of Instagram photo activity can actually predict the level of body

dissatisfaction among participants without being mediated by internalization (Figure 2). Thus, the

mediation model can be described as partial mediation, meaning that the relationship between the

two variables is only partially explained by the mediator. The total effect of the relationship between

Instagram photo activity and body dissatisfaction, mediated by internalization, shows a significant

value (p<0.01, B=1.327).

Figure 2

Mediation Pathway through Internalization

Note: ** indicates a significant relationship at p< 0.01; while * indicates a significant relationship at p<0.05.
The figure shows path a (p=0.0000; B=0.469), path b (p=0.0000; B=1.383), and path c (p=0.011, B=0.679).
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The second additional analysis measured the role of social pressure in the relationship between

Instagram photo activity and body dissatisfaction. The study hypothesized that pressure is a

significant mediator in the relationship between Instagram photo activity and body dissatisfaction

among emerging adult women who used Instagram.

Based on the indirect effect analysis, social pressure plays a significant role as a mediator in

the relationship between Instagram photo activity and body dissatisfaction (p<0.01, B=1.3865), which

accounts for 95.91% of the total effect of Instagram photo activity on body dissatisfaction (Table 6). This

indicates that social pressure acts as a mediator in the relationship between Instagram photo activity

and body dissatisfaction among emerging adult women. Meanwhile, the direct analysis found that

Instagram photo activity does not significantly influence body dissatisfaction directly (p=0.797, p>0.05;

B=-0.0591). Therefore, the third hypothesis in this study is accepted.

This mediating relationship is also positive, indicating that the higher the Instagram photo

activity, the higher the body dissatisfaction due to the increased social pressure perceived by the users.

Table 6

Regression Analysis with Social Pressure as Mediator
Effect B SE 95% CI Z p

LLCI ULCI

Indirect 1.3865 0.195 0.996 1.769 7.114 <0.001

Direct -0.0591 0.230 -0.506 0.401 -0.257 0.797

Total 1.327 0.274 0.819 1.877 4.847 <0.001
X= Instagram Photo Activity, M = Social Pressure, Y = Body Dissatisfaction

Thus, this mediation model can be described as full mediation, where changes in the level of body

dissatisfaction predicted by Instagram photo activity can be explained through social pressure as a

mediator (Figure 3). The total effect of the relationship between Instagram photo activity and body

dissatisfaction, mediated by social pressure, shows a significant value (p<0.01, B=1.3273).

Figure 3

Mediation Pathway through Social Pressure

Note: ** indicates a significant relationship at p< 0.01. The figure shows path a (p=0.0000; B=1.6786), path b
(p=0.0000; B=0.8260), and path c (p=0.797, B=-0.0591).
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The study concluded that (1) sociocultural attitudes, namely internalization and social pressure,

play a significant role in the relationship between Instagram photo activity and body dissatisfaction.

Furthermore, (2) in separate analyses, social pressure has a greater role compared to internalization

when acting as a mediator in the relationship between Instagram photo activity and body

dissatisfaction. Nevertheless, social pressure within sociocultural attitudes and social pressure itself

have a very strong influence on the relationship between Instagram usage and dissatisfaction. This

makes the direct relationship between these two dimensions negative.

Discussion

This study aimed to examine the role of sociocultural attitudes in the relationship between Instagram

photo activity and body dissatisfaction among female Instagram users aged 18 to 24. The results

show that the indirect effect of Instagram photo activity on body dissatisfaction through sociocultural

attitudes is significant. Furthermore, the direct effect between Instagram photo activity and body

dissatisfaction becomes insignificant. Based on the findings of this study, sociocultural attitudes act as

a mediator in explaining the relationship between Instagram photo activity and body dissatisfaction.

The form of mediation provided by sociocultural attitudes in the relationship between Instagram photo

activity and body dissatisfaction is full mediation. Therefore, the main hypothesis of this study is

accepted.

These findings are supported by previous studies, which found that the internalization of a thin

body as an ideal body type and the pressure to be thin have the greatest effect on body image issues

(Cafri et al., 2005; Stojcic et al., 2020). Other results also showed that exposure caused by Instagram

photo activity does not directly contribute to body dissatisfaction. These results are similar to previous

studies and underscore that not all individuals or Instagram users are sensitive to messages containing

ideal beauty standards (Brown & Tiggemann, 2016; Cohen et al., 2017; Fardouly et al., 2018).

These findings also support social theories regarding body image, such as the dual pathway

model (Stice, 1994) for women living in a collectivist environment, which posits that women living

in such cultures also feel the pressure and internalization of certain beauty standards, leading to

body dissatisfaction. Furthermore, these findings also show that sociocultural models, such as the

tripartite model (van den Berg et al., 2002), are also suitable for Indonesian women, for whom family,

peers, significant others, and media are influential in creating pressure and internalization of beauty

standards in society. This finding shows how the sociocultural factor is important in shaping body

image for Indonesian women.

This study also reaffirms that social media platforms like Instagram, which is a photo-based

social media platform, can potentially cause body dissatisfaction among its users. This platform

contains visual content like photos that have been edited by their posters to match existing ideal beauty

standards (Duan et al., 2022). Then, users can compare themselves to others, e.g., peers, celebrities, or

family members, using these edited photos as guidance for ideal beauty standards, assessing them

based on the number of likes or comments received (Brown & Tiggemann, 2016; Chua & Chang, 2016;
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Cohen et al., 2017; Fardouly et al., 2018; Tiggemann et al., 2018). As a result of this exposure, individuals

may internalize certain beauty standards and feel pressured to meet them. Thus, Instagram has become

a new medium for spreading ideal beauty standards.

This study also attempted to separately measure the dimensions of sociocultural attitudes, i.e.,

internalization and social pressure, as mediators in the relationship between Instagram photo activity

and body dissatisfaction. This analysis shows that internalization acts as a mediator in the relationship

between Instagram photo activity and body dissatisfaction. Based on the pathway, exposure from

Instagram photo activity can predict the level of internalization among emerging adult women, which

is consistent with the findings of Duan et al. (2022). Furthermore, the internalization of ideal beauty

standards can create body dissatisfaction or worsen the body image of its users (Aparicio-Martinez

et al., 2019)).

However, this model shows that the role of internalization in the relationship between Instagram

photo activity is partial, meaning that only a significant portion of the relationship between the

two variables is mediated by internalization. Meanwhile, Instagram photo activity itself can still

directly predict the level of body dissatisfaction among emerging adult women, making the roles of

internalization and Instagram photo activity equally strong. Other findings also state that Instagram

use in general can shape ideal beauty standards for women from collectivist environments, although

the internalization of ideal beauty standards will differ from one individual to another (Gahler et al.,

2023). This may apply to this study, whereas the participants might have different ideal beauty

standards, while the measurement used only depicts specific ideal beauty standards that may not be

idolized by the participants. Furthermore, participants who idolized ideal beauty standards that align

with the measurement would experience this internalization, leading to body dissatisfaction. This

explains why Instagram photo activity and internalization are equally strong predictors of participants’

body dissatisfaction.

Other findings indicate that users who follow celebrities, fitspiration content, and

beauty-themed content experience higher body dissatisfaction (Seekis et al., 2020; Utami et al., 2021). In

this case, users may form ideal beauty standards based on likes and comments received by those users

for their posts, considering those interactions as validation tools (Chua & Chang, 2016; Seekis et al.,

2020). Thus, the women participating in this study are likely exposed to content with beauty standard

messages according to their respective criteria and may consider the number of likes on others’ posts

as imperative and as a validation tool.

Another finding also indicates that the relationship between Instagram use and body

dissatisfaction is depicted through appearance-related comparison and then internalization (Piccoli

et al., 2021). This result is supported by previous research revealing that internalization usually

co-occurs with the tendency for social comparison (Schaefer et al., 2021). This finding may further

explain a more comprehensive model that includes appearance comparison, whether with celebrities,

peers, or fitspiration content, as found in previous studies (Chua & Chang, 2016; Fardouly et al., 2018;

Seekis et al., 2020). However, it should be noted that the direct role of Instagram photo activity in

body dissatisfaction is only significant in this model, where internalization partially accounts for body
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dissatisfaction.

Furthermore, the second additional analysis showed that social pressure mediates the

relationship between Instagram photo activity and body dissatisfaction among emerging adult women

who used Instagram. This pressure comes from family, peers, media, and significant others. This

finding is similar to previous research, which states that the dimension of social pressure has a positive

relationship with body dissatisfaction among emerging adult women in Batam (Sari et al., 2022). This

pressure can arise from media depicting the thin-ideal standard with Caucasian features in magazines,

TV, and films, which then becomes the desired beauty standard. A qualitative study also found that

social pressure (e.g., sarcasm, teasing, and fat-talk) pushes women to diet and even develop eating

disorders (Utami et al., 2021). This finding is also supported by another study, which showed that

emerging adult women in Malaysia feel social pressure from peers. This is because collectivist culture

tends to make individuals conform to societal standards regarding the ideal thin body image and body

dissatisfaction (Zhang et al., 2018) as cite in Shagar et al. (2021).

Based on the research findings, (1) internalization and social pressure play roles in the

relationship between Instagram photo activity and body dissatisfaction, and (2) social pressure has

a more significant role compared to internalization in explaining the relationship between Instagram

photo activity and body dissatisfaction. This result contrasts with a study involving Chinese women,

where thin-internalization is the strongest predictor of body dissatisfaction compared to social pressure

from family, peers, and media (Stojcic et al., 2020). However, this result aligns with the concept of

relational collectivism, which states that an individual’s identity is formed based on relationships with

group members and inter-member attachment (Lewis & Neighbors, 2004).

This study highlights the phenomenon of body dissatisfaction among emerging adult women.

This focus is due to reports that women experience higher levels of dissatisfaction compared to men

(Karazsia et al., 2017; Keski-Rahkonen & Mustelin, 2016). This is because women evaluate their bodies

differently and engage in fat-talk more frequently (Voges et al., 2019). On the other hand, men tend

to have a more positive body image and actively use it as motivation to pursue their ideal standards

(Mahon & Hevey, 2021).

The findings of this study are beneficial for both practitioners and future researchers. These

results will help practitioners understand the causes of body image issues among women in emerging

adulthood in collectivist environments, such as Indonesia. Practitioners can then provide interventions

related to the internalization of ideal beauty standards and attitudes in facing social pressure from

their social environments and the media by promoting body positivity. This study will also be useful

for Instagram users, especially women in emerging adulthood, who are at risk of experiencing body

dissatisfaction. Users can reduce and manage screen time and start filtering content that promotes

certain ideal beauty standards using the mute feature and adjust suggestions, and also avoid following

appearance-related content or accounts. Furthermore, users can utilize Instagram’s new feature to hide

the number of likes, creating a healthier and more supportive social media environment.

This study has several limitations. The first limitation was its measurement, which used

self-report surveys that might lead to social desirability and individual biases. Second, the researchers
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proposed that the sociocultural attitude measurement did not adequately represent beauty standards

in Indonesia. Therefore, its relationship with dissatisfaction had not been well depicted. Nevertheless,

this study was able to provide an overview of the relationship between Instagram photo activity and

body dissatisfaction with the mediation of sociocultural attitudes in the context of emerging adult

women in Indonesia.

Conclusion

This study aimed to investigate the role of sociocultural attitudes in the relationship between Instagram

photo activity and body dissatisfaction among emerging adult female Instagram users. Indirect effect

analysis found that sociocultural attitudes act as a mediator in the relationship between Instagram

photo activity and body dissatisfaction. Furthermore, the direct effect of Instagram photo activity and

body dissatisfaction becomes insignificant after controlling for sociocultural attitudes. Thus, it can be

concluded that the form of mediation is full mediation.

Additionally, the present study also found that the relationship between Instagram photo

activity and body dissatisfaction can be mediated by social pressure, where the form of mediation

is full mediation. This study also shows that the internalization of beauty standards can mediate

the relationship between Instagram photo activity and body dissatisfaction. However, this form of

mediation is partial mediation, where both the indirect and direct effects show significant scores.

Recommendation

Based on this study, future researchers can conduct exploratory tests on the model of the relationship

between the three variables in this study and related factors to develop a more comprehensive model

in the Indonesian context. Furthermore, researchers can incorporate distractor items to mitigate

participant bias. Future research can be carried out on different groups, such as men or other age

groups.
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