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Dear Subandi Subandi, 

We wish to submit an original research article entitled “Product Brokering Efficiency sebagai mediator pada Online Product Recommendation dan Customer Loyalty” for consideration by Jurnal Psikologi Universitas Gadjah Mada. 
We confirm that this work is original and has not been published elsewhere, nor is it currently under consideration for publication elsewhere.

This paper shows the mediating role of online product brokering efficiency in the relationship between online product recommendation and customer loyalty. A mediator's role is significant because it has been proven in previous research, namely Zhang et al., 2018. Besides, this study has also been established based on a questionnaire tested by the Process Hayes We believe that this manuscript is appropriate for publication by Jurnal Psikologi Universitas Gadjah Mada because this research is about industrial and organizational psychology, especially on consumer behavior. 

We have no conflicts of interest to disclose. 

Please address all correspondence concerning this manuscript to me at felisalilian06@gmail.com : honeywahyuni@staff.ubaya.ac.id ; herruhva@staff.ubaya.ac.id 
Thank you for your consideration of this manuscript. 
Sincerely,
Felisa Lilian, Honey Wahyuni S. Elgeka, V. Heru Hariyanto
