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ABSTRACT
Rural tourism is often seen as a tourist attraction, where tourists make their visit only to catch a 
glimpse of the village’s potential. In contrast to this trend, the rural tourism of in Tanon sub village 
of in the Semarang regency (Central Java) attempts to offer more by developing its local strength as 
“Desa Menari” (lit. Dancing Village). It offers tour packages that invite tourists to experience a life in 
the village, interact with local communities, find happiness, and reinterpret life. The objective of this 
study is to find out how the local community uses indigenous experience as a strategy to develop 
rural tourism in the area. This study implemented the communication theory of identity (CTI) by 
applying qualitative method with a case study approach. After observation and in-depth interview 
were conducted to rural tourism community, this study found that rural tourism community actively 
introduces tourism based on local wisdom experiences through the conservation of tourism in Dusun 
Tanon, including the conservations of community arts, traditional games, and farmer. Indigenous 
experience as a village identity is constructed according to its purpose, i.e. spreading harmony, knitting 
inspiration, and reaping memory. This village identity includes personal identity, relational identity, 
and enacted identity that invite tourists to capture the process of self-meaning or journey into oneself 
as a psychological experience.

Keywords: communication theory of identity (CTI); Desa Menari; indigenous experience; self meaning; 
rural tourism.

ABSTRAK
Wisata desa sering dilihat sebagai daya tarik pariwisata, dimana wisatawan berkunjung hanya untuk 
melihat potensi desa. Namun,sebaliknya trend tentang daya tarik pariwisata di Tanon salah satu desa 
di Semarang, Jawa Tengah berusaha untuk menawarkan yang lebih dengan membangun kekuatan 
desa sebagai “Desa Menari”. Desa wisata ini  menawarkan paket wisata yang mengajak wisatawan 
untuk merasakan kehidupan desa, berinteraksi dengan komunitas lokal, menemukan kebahagiaan dan 
menafsirkan kembali kehidupan. Tujuan penelitian ini adalah untuk mengetahui bagaimana pengalaman 
pribumi sebagai strategi mengembangkan identitas desa wisata berdasarkan teori komunikasi identitas 
(CTI). Penelitian ini menggunakan metode kualitatif dengan pendekatan studi kasus. Melalui observasi 
dan wawancara mendalam pada Kelompok Sadar Wisata, penelitian ini menemukan bahwa kelompok 
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Sadar Wisata secara aktif memperkenalkan wisata 
berbasis pengalaman kearifan lokal melalui 
konservasi wisata Dusun Tanon, termasuk 
konservasi kesenian masyarakat, konservasi 
permainan tradisional masa lalu dan konservasi 
peternak. Pengalaman adat sebagai identitas 
desa dibangun sesuai dengan misinya, yaitu 
menyebarkan kerukunan, merajut inspirasi dan 
menuai memori. Identitas ini meliputi identitas 
pribadi, identitas relasional, dan identitas yang 
diberlakukan yang mengajak wisatawan untuk 
mengabadikan proses pemaknaan diri atau 
perjalanan kedalam dirinya sendiri sebagai 
pengalaman psikologis.

Kata Kunci: communication theory of identity 
(CTI); desa Menari; desa wisata; pemaknaan diri; 
pengalaman pribumi.

INTRODUCTION
Tourism is an important sector of econ-

omy development and contributes greatly to 
employment and Gross Domestic Product 
(GDP) especially in the developing countries. 

Moreover, tourism is a rapidly grow-
ing industry with various economic benefits, 
such as to increase job creation and regional 
investment, it is also recognized as an indus-
try that has a negative impact on the natural 
environment, society and culture (Dabphet, 
Scott, & Ruhanen, 2012). As a result, there is 
growing agreement on the need to promote 
the concept of sustainable tourism develop-
ment with the aim of minimizing environ-
mental and socio-cultural impacts, while 
maximizing the economic benefits of tourist 
destinations (Lu & Nepal, 2009).

Industrial tourism and tourist destination 
in international and national context has be-
come competitive market. To be competitive, 
each destination strives to provide a quality 
experience and create the best value for its 
visitors while managing the impact of tourism 
on local communities and the environment. 
Improving service quality and creating the 
best value is closely related to the availability 
of good tourism products within tourist desti-
nations. Tourism products are all the facilities 
needed by tourists so the provision of tourism 
products requires the support of many parties. 
Management of tourist destinations involves 

many parties in line with the characteristics of 
this sector. Tourism is an industry has unique 
characteristics. It involves  multidimensional 
sectors (multi-sector, multi-actor, multi-re-
gional and multi-aspect). In order to carry out 
the desired tourism development goals, this 
complexity of the multidimensional character 
of tourism makes this sector very dependent 
on integrated management. 

This study explores and describes the 
concept of cultural tourism village in central 
Java Province deal with development the ru-
ral   tourism identity. As an example, Desa 
Wisata Tanon has the concept of Cultural 
Tourism Village which is based on culture 
and creative economy. Dusun Tanon, located 
in the Central Java Province, Indonesia, was 
originally an underdeveloped village which 
then became an empowered village. In 2000, 
the people of Dusun Tanon had low income, 
the road infrastructure in this village were 
unpaved, and many children did not attend 
school. By 2012, this Dusun had turned into 
public area and become tourist destination, 
known as “outbound ndeso”. Dusun Tanon 
even won Kampung Berseri Astra in the En-
vironment Category of Satu Indonesia Award 
2016 by Astra due to its community conser-
vation which was related to the profession 
and development of tourism villages. In 2018, 
Dusun Tanon was visited by 1500 to 2000 visi-
tors, earning IDR 100 million to IDR 260 mil-
lion (Isnawati, 2018). This shows that tourism 
activities with the preservation of culture can 
be a source of income and provide benefits to 
the local communities (Buttler & Hinch, 2007)

Dusun Tanon is more than just a place; 
it is a whole packaging of tourism in form of 
tourist attractions. Here, the tourists are invit-
ed to have an experience to live and feel the 
daily life in the village. This is the essence of 
tourism, which is associated with the growth 
of the economy and cultural experiences 
(Tung & Ritchie, 2011; G Richards & E Yeung, 
2020)including attractions, events and tours, 
in Hong Kong. Four dimensions of experience 
(cognitive, conative, affective and novelty. Du-
sun Tanon introduces itself as “Desa Menari”. 
This name does not only mean that there are 
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dancing performances, but it is also integrated 
to the village’s missions, namely spreading 
harmony, knitting inspiration, reaping memo-
ries, offering nostalgic and cultural tourism, as 
well as providing knowledge. Dusun Tanon 
attempts to develop its local strength as “Desa 
Menari” by offering tour packages that invite 
tourists to experience a life in the village. Desa 
Menari is a part of rural tourism shows how 
the tourists can live with local communities, 
interact with them, find happiness, and rein-
terpret their life. While traveling, tourists gain 
freedom, self-actualization, inner awareness, 
enlightenment, and/or more self-understand-
ing (Sheldon, 2020). Thus, the purpose of trav-
eling to Dusun Tanon for tourists is to divert 
their attention from the modern world, get a 
fresh mind, and restore their mentality or soul.

Desa Menari has identity formed from 
the interaction process of the local commu-
nity through the local cultural tourism expe-
riences which are then identified by tourists. 
Identity can reflect the reputation to public 
(Indrayani, Nurlita, & Fitriani, 2020). This 
identity is formed through conservations car-
ried out by rural tourism community of Du-
sun Tanon, consisting of the conservations of 
farmer, traditional games, and community 
arts. Conservation is one of the means of 
communication for Dusun Tanon in develop-
ing itself into a tourism village. 

Regarding the object of this study, sev-
eral previous studies have been conducted 
to discuss about the development of tourism 
(Adisti, 2018; Fuadi, Suharjo, Ratih, Utami, & 
Sarbini, 2020) and the cultural acculturation 
(Susetyo & Priyanto, 2018) in Dusun Tanon. 
The present study examined how indigenous 
experience acted as a strategy to develop the 
rural tourism identity by using the communi-
cation theory of identity (CTI).

This research is a descriptive research 
with qualitative approach inspecting the 
research questions and objectives in accor-
dance with the research design. Qualitative 
research aims to explore and understand the 
meaning of, that by some individuals, was 
considered comes from the social and hu-
manity problems (Creswell, 1994). By that 

approach the researcher has a greater chance 
to obtain a deeper and more complete data to 
answer research questions. For this descrip-
tive study, the purpose was to establish the 
applicability how indigenous experience act-
ed as a strategy to develop the rural tourism 
identity by using the communication theory 
of identity (CTI), utilizing a specifically se-
lected study site. It sought to address the 
question of whether there was evidence of 
indigenous experience acted as a strategy to 
develop the rural tourism identity in the se-
lected community setting. Both informal and 
semi-structured interviews (hereinafter, used 
interchangeably with interactions) were con-
ducted with some individuals in the commu-
nity. Interviews were preferred as a means of 
getting in-depth and contextual information 
on a variety of issues about rural tourism in 
the area. The choice of the interviewees was 
based on the principles of optional sampling 
in which the researchers choose the infor-
mants to be interviewed. The optional sam-
pling is often utilized in the cases where ex-
pert information is needed. 

The data used for this study was obtained 
through literature review, field observation, 
and in-depth interview with several commu-
nity leaders from rural tourism community of 
Desa Menari as the respondents. Participants 
or respondents included one accommodation 
staff, one senior members of the Village Trust 
Committee, one elderly community mem-
bers and one local tour guides responsible for 
many different sites in the area. The interviews 
took place on same date and at different times, 
primarily determined by the informants’ con-
venience. With the members of the trust, and 
accommodation staff, the interactions were 
semi-formal in that the researcher made prior 
appointments and discussed with them for 
about 1 till 2 hours.

The interactions themselves were partly 
informal but followed a prepared interview 
guide and centred around issues of rural 
tourism in the area with guiding questions 
from the researcher.Interviews were con-
ducted in Dusun Tanon, Kabupaten Sema-
rang, Central Java Province, Indonesia . All 
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respondents were fluent in Bahasa and so is 
the researchers who handled the interviews. 
Field notes were used to record the informa-
tion from interviews and observations dur-
ing the field visit. Analysis was performed 
using thematic approach. 

The study was conducted in and around place 
called Dusun Tanon. Dusun Tanon is one of the 
dusun (subvillage) located in Ngrawan Village, 
Getasan District, Semarang Regency. It is located 
at the foot of Mount Telomoyo, with a rural atmo-
sphere that is still beautiful, cool and far from the 
hustle and bustle of modern life. Dusun Tanon it-
self is not too far from the city. The distance be-
tween Dusun Tanon and Salatiga City itself is 
11.7 km, to Solo 50 km, to Yogyakarta 76, 28 km, 
and to Magelang 33.3 km.  This makes access to 
Dusun Tanon is easy and affordable. 

With the location of Dusun Tanon at the 
foot of Mount Telomoyo, it certainly produces 
a lot of vegetables, because most of the resi-
dents work as farmers. Dusun Tanon has its 
own charm for tourists because of its differ-
ent tourism attraction from others, namely 
interesting art and cultural performances. The 
number of residents in Dusun Tanon in 2020 is 
known to be 160 people, including 81 women 
and 79 men. It should be noted that the resi-
dents of Dusun Tanon are all Muslims.

In the past, Tanon was just a “unknown 
dusun”, the same as the other dusun, in fact 
there was nothing special at all. The people of 
Dusun Tanon themselves also still maintain 
the procedures from their ancestral traditions. 
Dusun Tanon is a community whose social 
community is easily mobilized by art media. 
This is an effective way to move the commu-
nity towards the next learning. On the other 
hand, the lives of the people who are mostly 
farmers become an inseparable part to sup-
port the pillars of society. With the idea from 
young people on how to manage the potential 
of the existing nature, it has become a market 
commodity that is worthy of being traded. 

This exploration led to the management 
of cow’s milk produced from community 
cultivation into milk soap. The potential of 
agriculture combined with livestock in the 
future is an exploration to be developed to 

advance the community’s economy. So that 
they, namely the people of Dusun Tanon, are 
expected to be maintained as people who are 
engaged in the arts and are materially pro-
ductive.

DISCUSSION
Conservation as a Form of Tourism 
Village Development 

Dusun Tanon is located on the slopes 
of the charming Mount Telomoyo, and most 
of the people’s livelihoods are farmers. Most 
of those who migrated to other areas only 
worked as laborers. This small village is in-
spired for young villagers who get bachelor 
degree in psychology have a desire to devel-
op the village. The respondents of this study, 
who are the community leaders, initiated 
“Outbound Ndeso” as a way to attract tourists 
to experience a life in the village. There are 
six tour packages to choose from and enjoy. 
They have three main themes, namely the 
conservation of farmers, conservation of tra-
ditional games, and conservation of commu-
nity arts. These conservations are based on 
rural tourism, which main point is to increase 
the level of agriculture in a sustainable man-
ner (Ohe, 2020). Every tourist visit to Desa 
Menari involves 98 percent of the local vil-
lage residents. This sustainability is defined 
as maintaining, preserving, and sharing the 
long-term cultural interactions, values and 
equal rights, lifestyle, and the quality of life 
of the local communities in the rural tourism 
destinations (Fong, et al., 2017, p.149; Sharma, 
Pulido-Fernández, & Hassan, 2020). There-
fore, Dusun Tanon can be seen as a tourism 
village which combines tourist attractions, 
accommodation, and other supporting facili-
ties presented in a structure of community 
life integrated with the prevailing procedures 
and traditions through conservation.

Conservation is carried out as an effort 
for sustainable development which leads to 
the formation of the sphere of mind (noo-
sphere), a concept developed and popular-
ized by V.I. Vernadsky when spiritual values 
and knowledge are in harmony with the na-
ture that they bring out the wealth of individ-
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ual thoughts (Nasibulina, 2015). This indi-
vidual thought is called mindfulness, which 
first step is the awareness of the object and 
the second step is deep observation at the 
object to shed light on it (Wang, Chen, Shi, 
& Shi, 2021). Therefore, conservation as sus-
tainable development must be embodied and 
understood as a moral and historical goal, 
and it needs to move from material to spiri-
tual civilization. Based on the respondent’s 
statement, Desa Wisata not only introduces 
and maintains the culture of the village but 
also builds interactions with the nature as for 
a measure of nature conservation.

Figure 1
Conservation of Community Arts 

Source: Pokdarwis Dusun Tanon, 2020.

The conservation of community arts can 
be seen in Figure 1; tourists are invited to 
dance together with the locals to get to know 
their culture. In general, the villagers have 
been preserving folk dances from genera-
tion to generation. Children have been taught 
to dance since they were young. Among the 
dances mastered by the villagers are Tari 
Warok, Tari Topeng Ayu, Kuda Debog, Geculan 
Bocah, Kuda Lumping, and Tari Eko Prawiro. 
There is also Ngames Bocah, a dance performed 

by the children. Tourists are encouraged to be 
involved in their dancing activities. 

Cultural performances are presented 
not only for viewing purposes, but also for 
direct interaction between the tourists and 
the residents. This is what is called the visi-
tor attraction, where tourists experience the 
local arts of Dusun Tanon in the context of 
tourism. According to Richards (2018), on-
site tourism experience is the most influential 
antecedent of revisiting intentions. 

The second conservation done in Du-
sun Tanon is the conservation of traditional 
games as depicted in Figure 2. In the conser-
vation of past traditions, tourists get to try 
playing various traditional games, such as 
Gobag Sodor, Layangan, Tali Bambu, and many 
others. Here, tourists are invited to feel the 
sensation of the local wisdom on how tradi-
tional Javanese games still exist.

Figure 2
Conservation of Local Traditions

Source: Pokdarwis Dusun Tanon, 2020.

The conservation of traditional games is 
a way to reminisce the past and a means of 
education. Reaping memories is one of the 
tourism goals of Desa Menari which brings to 
life the charm of the countryside. Traditional 
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games are reminiscent of past experiences 
before the development of technology. 

The third conservation in Dusun Tanon 
is the conservation of farmers as presented 
in Figure 3, where tourists are welcomed to 
milk the cattle. The sources of income for the 
residents of Desa Menari are from farming 
and breed cattle.

Figure 3
 Conservation of Breeders

Source: Pokdarwis Dusun Tanon, 2020.

The conservations carried out by rural 
tourism community of Desa Menari in Dusun 
Tanon are the preservation of the local 
culture by means of tourism experiences. The 
tourists are then introduced to the processed 
agricultural products of Desa Menari. The 
creative economy products of the community 
of Desa Menari were presented to the tourists 
during their visits. The people of Desa Menari, 
which is based on agriculture and animal 
husbandry, produce processed agricultural 
products such as tofu, chips, fennel sticks, corn 
sticks, beet powder, turmeric powder, and milk 
soap (AS, 2017). These processed products are 
well-packaged and standardized so that they 
have a competitive selling value.

The potentials of the community of Desa 
Menari in building up its local strength to 
strive for its independence can be seen in 
tourist visits. Local economic growth sup-
ports the development of tourism villages 
and regional economic development increas-
es competitiveness in the economic growth 
(Rabe, Osman, & Bachok, 2014). 

Figure 4
Products of Creative Economy

Source: Personal Documentation, 2020

The community independently makes 
processed traditional food products and 
handicrafts which are then marketed in the 
public market. Tourist visits are the gateway 
to introduce the potential of the village through 
direct interaction. Pasar Rakyat is a meeting 
space between the people of Desa Menari as the 
sellers of creative economy products and the 
tourists as their consumers. Traditional markets 
with the concept of bargaining give a distinct 
impression for tourists coming from outside 
Desa Menari. Here, tourists can directly enjoy 
various menu of traditional food, such as nasi 
jagung, tempe goreng, bobor adas, and bobor daun 
labu siam. In addition, there are also handicrafts 
and processed products that they can buy and 
take home as souvenirs. Richards, et al. (2020)
including attractions, events and tours, in 
Hong Kong. Four dimensions of experience 
(cognitive, conative, affective and novelty 
argued that these experiences, accompanied by 
the availability of local goods and/or services 
from the destination, can attract tourists.
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Figure 5
Pasar Rakyat (lit. Public Market)

Source: Pokdarwis Dusun Tanon, 2020.

Conservation sequences elicit performative 
experiences of authenticity and offer a deep 
understanding of the relationship between 
memory, habitus, and embodied practice. This 
idea of “performative authenticity” describes a 
transitional and transformative authentication 
process. The production of such performative 
authenticity also concerns with increasing the 
amount of emotional labor of those involved 
with the inherited resource (Van Dijk & Kirk, 
2007; Richards, 2018). 

Indigenous Experience Tourism as 
Village Identity

Indigenous experience was built according 
to its missions, namely spreading harmony, 
knitting inspiration, and reaping memory. 
This is in line with the conceptualization 
of sustainability which includes the idea of 
living in harmony with the nature and in 
balance with the Mother Earth, with a deep 
spiritual dimension. (Hill, et al., 2020). Through 
“outbound ndeso”, tourists are invited to engage 
in activities that have the meanings of fostering 
empathy for others, appreciating the process 
on everything, understanding that the basic 
professional actors are the keepers of the chain 
of life, being grateful in life, and learning from 
nature.

One example for this is when the tourists 
joined a tour and studied about the agriculture. 
In the tour, they followed and took part in 
the process of farming, where at first they 
complained about the high price of basic 
necessities. Then, they were invited to witness 
the whole process. At one moment, they were 

offered to stay at a resident’s house. Then, 
they participated in the activities done by their 
host, who is the owner of the house they were 
staying. One of the activities was planting 
chilies, which at that time was expensive; a 
kilo of chilies was sold for IDR 50 thousand. 
The tourists were invited to harvest the chilies 
with the host. They walked 30 minutes to get to 
the fields. When going alone, it normally takes 
around 10-15 minutes for the host to reach the 
field. However, as he went with his guests, 
he took his time to accompany the tourists 
and walk slower. Arriving at the field, they 
harvested chilies from 8 am to 1 pm. In five 
hours, they got 1 basket of chilies and sold them 
to the middlemen for only IDR 30 thousand. 
After experiencing that process, the tourists 
cried at night. They had been more grateful 
then before, when they complained about the 
price of basic commodities. They gained this 
feeling after witnessing the life of villagers who 
farm to make ends meet, no matter how far 
the road they have to take, how long the time 
they have to spend to harvest, and how little 
money they earn from all the hard works. This 
is when the tourists finally found the insight 
that there are countless ways to be grateful. 
By experiencing the life of the community, 
they can find the meaning in life. This is what 
indigenous experience tourism is. As Burnett 
and Haperin underlines that Indigenous 
experience tourism is defined as an active 
and sustainable potency associated with the 
restoration and preservation of the traditions, 
relationships, and culture of indigenous people, 
so that positive and demonstrative changes 
are possible (Burnett, Sanders, Halperin, & 
Halperin, 2020). Indigenous tourism is defined 
as an activity with the direct involvement 
of indigenous people in interacting with the 
tourists to display local cultural attractions 
(Butler & Hinch, 2007; Ruhanen, Whitford & 
McLennan, 2015).

The interaction between villagers and 
tourists creates mutual benefits. For the tourists, 
they can get to know the local wisdom. As for 
the local people, they believe that outsiders can 
learn from them and their villages. The process 
of indigenous experience is what forms the 
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identity of Dusun Tanon as Desa Menari. When 
the tourists travel to Dusun Tanon and join a 
tour there, they are experiencing indigenous 
tourism. Therefore, the strategy is to develop 
the rural tourism based on the communication 
theory of identity (CTI), in which identities and 
identification are key processes through which 
people and groups orient themselves to each 
other and to the world around them. According 
to Xue, Kerstetter, & Hunt (2017), identity can 
be managed, represented, and rebuilt.

Figure 6
Indigenous Experience Tourism as a Strategy to 

Develop Rural Tourism Identity 
Source: Developed by the researchers, 2021.

There are three main aspects to note in 
the communication theory of identity initi-
ated by Michael Hecht and his colleagues, 
namely personal identity, relational iden-
tity, and enacted identity (Littlejohn & Foss, 
2009). The residents of Dusun Tanon identify 
themselves as a group of villagers who pre-
serve Javanese culture through artistic activi-
ties, professions, and daily life. Therefore, the 
residents of Dusun Tanon as the indigenous 
people have a hereditary active participation 
in managing the tourism village. Personal 
identity is seen from the residents of Dusun 
Tanon as the indigenous people of certain 
area who are maintaining their own customs 
and traditions (Hill, et al., 2020). 

Based on the United Nations Develop-
ment Programme 2004, indigenous people 
own certain characteristics, including: (1) 
self-identification as a part of a preserved 

culture; (2) language identity, traditions, as 
well as social, political, and economic sys-
tems which are different from those of the 
dominant society; and (3) traditional eco-
nomic management and strong ancestral ties 
(Ryan & Aicken, 2005). As mentioned previ-
ously, the people of Dusun Tanon identify 
themselves as a part of the Javanese tradi-
tional cultural group, and they show a strong 
desire to preserve this cultural identity. Their 
different linguistic identities from the domi-
nant society are shown by the use of Javanese 
as their everyday language and introduced 
to the tourists during interactions. Anoth-
er characteristic of the residents of Dusun 
Tanon as the indigenous people is seen from 
the tradition of preserving traditional dance 
and games and protect them against modern-
ization as in digital-based dances and games. 
Furthermore, the economic system in Dusun 
Tanon is more oriented towards agricultural 
products and has strong ties to their ances-
tors as well as the natural resources in this 
small village, which is located on the slope 
of Mount Telomoyo. (Xue, et al., 2017) stated 
that the formation of identity is based on the 
representations of local culture, traditions, 
and heritage. This is a description of how the 
residents of Dusun Tanon see themselves as 
a personal identity.

The second aspect in CTI is relational 
identity, namely how the others see us. The 
systemic approach makes indigenous experi-
ence an identity without changing anything 
for tourists to visit. The results showed that 
tourists with a modern cultural background 
look for trips to villages to fulfill their psy-
chological need. The experience to find hap-
piness in simplicity and the sensation of 
being grateful have formed the identity of 
the people of Dusun Tanon offered in their 
indigenous experience tourism. The longing 
for the village atmosphere that prioritizes 
harmonious humanitarian relations makes 
tourists always want to return to Tanon Du-
sun as “tamu balen”, a term used for people 
who visit Dusun Tanon repeatedly. This is 
what is meant by a relational identity.
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The third aspect in the communication 
theory of identity is the enacted identity, 
namely how we express ourselves. In this 
case, the place-bound identity is the enacted 
identity. The rural natural atmosphere in Du-
sun Tanon is another identity that attracts 
tourists to join Outbound Ndeso. The country-
side becomes a space for recreation and tour-
ism activities (Fløysand & Jakobsen, 2007; 
Panelli, 2006; Xue, et al., 2017). This can also 
be called a place-bound identity which inte-
grates the society, culture, and nature. Ac-
cording to Kotler, Kartajaya, & Iwan (2016), 
culture covers all human creations such as 
arts (dance, music, and theater), crafts, fes-
tivals, and many others. Nature is seen as 
all kinds of activities related to the nature. 
Meanwhile, adventure combines culture and 
nature added to the challenge.

In tourism activities which include the 
society, culture, and nature, the identity is 
seen not only from the village as the infra-
structure but also from its social elements. 
The symbol of place-bound identity is a me-
diation regulated at the level of social interac-
tion itself, which is used as a tool to facilitate 
everyday life by organizing and directing 
the symbols of action. Furthermore, every-
thing related to the image of a place occurs in 
group identity. To understand place-bound 
identity as a “sense of place”, how a space 
or place is formed needs to be determined. 
Thus, identity is the result of the construction 
of social relations, meetings, and ties together 
at a particular locus (Kalandides, 2011; Fitri 
& Triyadi, 2015). The construction of social 
relations is built from the tourist attractions 
and the tourist activities in which the tour-
ists then recognize, experience, and immerse 
themselves in the cultural “production” as 
the meaning and reflection of life after learn-
ing it from indigenous people (Ryan & Aick-
en, 2005).

In order to always pass on its identity 
from generation to generation, rural tourism 
community of Dusun Tanon educates the 
public about its local traditions. This educa-
tion is based on classical educational tradi-
tions, such as fundamental character, depth, 

interdisciplinarity, continuity, and human-
ism. Children are taught to dance, play 
gamelan, farm, breed, and the other local 
wisdoms. Nonetheless, a systemic approach 
to the interaction of the society, culture, and 
nature must be at the heart of this process 
(Nasibulina, 2015). Identity is formed from 
the residents of Dusun Tanon who live the 
values of a village life then teach the tourists 
about it so that they can finally understand 
themselves better by reflecting on their expe-
riences after traveling.

CONCLUSION
Dusun Tanon is known as Desa Me-

nari not a mere tourism object with profit-
able tourism activities; it possesses a deeper 
meaning of local wisdom, namely the indig-
enous tourism experience. The identity of in-
digenous tourism experience is constructed 
from personal identity, relational identity, 
and enacted identity. The residents of Dusun 
Tanon identified themselves as indigenous 
people through the conservations of breeder, 
traditional games, and community arts as the 
place-bound identity. The relational identity 
is developed with the presence of “tamub-
alen”, a term for tourists who visit Dusun 
Tanon repeatedly. This sustainable identity 
invites tourists to capture the process of self 
meaning or a journey into oneself. Indige-
nous experience tourism reflects the identity 
of Dusun Tanon as a process of harmonious 
life and a memorable place of inspiration. 
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